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CHAPTER I 
INTRODUCTION 
Background of the Study 
On May 2, 1955, WGBH-TV, a non-commercial, educational television 
station went on the air in Boston, Massachusetts, and until this time 
the composition of the audience was unknown. 
The only information the station had about its audience came from 
mail received by the station, which merely told the station what the 
viewer was watching when he wrote, and some small surveys taken on an 
informal basis. These sources did not reveal to the station how large 
the audience was, nor did they give the station any information about 
the audience characteristics. 
Professional audience surveys gave the station no help. Their 
fees are much too high for the station to afford. And when members of 
the station staff did get to see one of the surveys done in the Boston 
television area, only very seldom did WGBH-TV 1 s programs appear in the 
listings. Some surveys do not even include the station because of its 
non-commercial nature. These surveys do give an indication of the 
smallness of the audience, but still no one knew anything about the 
size of the audience and its make-up. 
At one point the station tried a telephone survey to find out 
just how many people were watching, at a given time. By making just 
over 1,200 telephone calls covering a three hour period the station 
found that just thirty five persons were watching WGBH-TV. 1 
1 Interview with Peter Winn, June 17, 1958. 
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This study has been designed to show several characteristics of the 
audience, and some information about the audience responses to the 
programs which the station offers. 
Previous Research in the Field 
Several other studies have been completed on educational television 
audiences in this country, Host of these studies have dealt with 
specific programs and not with entire station audiences. 
A study was completed in Detroit, where at the time there was no 
educational television station, on the audience of one specific program.l 
The study dealt with the audience for an hour long program, "Television 
Hour", presented by the University of Michigan. A representative 
sample of the Detroit television audience was taken and 764 interviews 
were completed. Of that number about one half had seen the program at 
least once. Two thirds of those who had seen the program, reported 
that they had viewed the "Television Hour" within the preceding six 
months, and one fourth of the viewers of the program reported viewing 
the program at least once per month,2 The study showed that the 
majority of the people in the audience were of a college graduate level~ 
A study on the program done by Dr. Frank Baxter on Shakespeare 
J. E. Lynch, "A Study of the Size and Composition of the Viewing 
Audience of an Educational Television Program in Detroit," 
Dissertation Abstracts, XV (1955), pp. 644-45. 
2 ~ •• p. 645. 
3 ~ •• p. 646. 
3 
describes those persons who watch the program in San Francisco. 1 The 
average age of the men in the audience was thirty three and the average 
age of the women in the audience was forty. Women made up 80 percent 
of the audience. One third of the audience had at least one college 
degree, and another two fifths were in college or had attended college 
but had not graduated. Only one in ten had not graduated from high 
school. 2 
Three studies have been done on the audience for specific ed-
ucational television stations. Wilbur Schramm completed a study for 
KQED in San Francisco.3 This study showed that about one third of the 
people in the San Francisco Bay Area view the station at least oc-
casionally. Schramm found that only one person in ten watches more 
than six programs per week. He also found that the average person 
watches 2.7 programs per week. Schramm's study showed that viewers 
do not differ from non-viewers economically or in age. He found that 
educational television viewers are more likely to be college educated, 
to read hard news, to listen to good music, to read good books, and to 
watch the more serious offerings of commercial television such as 
"Omnibus" and "Wide Wide World". Schramm drew the conclusion that the 
average size for an educational television program in San Francisco is 
between 12,000 and 16,000 people, for any given program. The study 
Kenneth Harwood, "Students of Shakespeare on Television", Journal 
2£ ~ ~. XV (January 1955), pp. 12-15. 
2 ~-· p. 14. 
3 Wilbur Schramm, "The Audience for Educational Television in the 
San Francisco Bay Area", 1M~ Journal, (February 1958), p. lA. 
also showed that only about one half of the people who watch KQED have 
any idea how the station is financed. I 
A study completed in Nebraska for KUDN showed that 44 percent of 
the people in the KUON area watch educational television at least oc-
casionally and one out of four people watch the station on what the 
study calls a regular basis.2 This study, as the other studies have 
found, discovered that the educational level of the audience is higher 
than the level of the non-viewer. The study found that educational 
4 
television viewers had higher incomes than the non-educational viewers. 
This study also reveals that the two ways most people find out about 
educational programs are through the newspapers and by tuning in by 
chance. The study showed that very few people had heard of educational 
programs through their friends. 3 
A study has been completed in Boston on the WGBH-TV audience by 
Kent Geiger and Robert Sokol of Tufts University.4 The study reveals 
the reasons why people do not watch educational television. Table I 
which is taken from the study shows the reasons people do not watch 
educational television, and the percent of respondents that offered 
each reason. 
The study was composed of 519 personal interviews. Of these 519 
only sixteen reported that they watch WGBH-TV on a regular basis. 
I Ibid., p. 3A. 
2 Clarence Flick, "A Study of the Educational Viewer in the KUON Area", 
~~Journal, (July 1957), p. 20. 
3 Ibid., p. 3D. 
4 Kent Gei er and in Boston", 
====i======================ll===-·· 
Another 127 said they had seen the station on an occasional basis, and 
I 340 people reported that they had never seen WGBH-TV. 
TABLE I 
REASONS WHY PEOPLE 00 NOT WATCH WGBH·TVa 
5 
Reason offered Percentage of respondents 
who offered reason 
People want entertainment •••••••••••••••.•.••••••••••• 33% 
Educational television requires too much attention.... 8 
Educational television is too deep, too high brow..... 7 
Educational television Is for children................ 7 
WGBH-TV hours of broadcast are too inconvenient....... 6 
People do not know about the station, poor publicity.. 5 
The station has poor reception in this area........... 4 
aKent Geiger and Robert Sokol, "Educational Television 
in Boston", unpub II shed report, Tufts University, 1957, p. 7. 
The study found that younger people were more likely to be watching 
WGBH-TV than older people.2 The educational level of the viewer was very 
high, with more than half of the respondents who viewed WGBH-TV having 
attended at least one year of college.3 The study revealed that 52 per-
cent of the viewers studied were in the higher income brackets. The 
study's authors admit that the sample which was used was not representa-
tive, with the sample including a predominately higher income class. 4 
J.lli .• p. 18. 
2 J.lli .• p. 22. 
3 J.lli .• p. 21 • 
4 Ibid., p. 22. 
CHAPTER II 
PROCEDURES 
The method used in this study of the WGBH-TV audience was the 
telephone interview. This writer felt that the telephone method would 
be the best method to obtain the desired information from the viewers 
under the circumstances of this study. 
Limitations of~ study.--This writer felt that to try to take 
a representative sample of the entire WGBH-TV audience would be virtually 
an impossibility, since it would have been necessary to make thousands 
of telephone calls in order to have obtained enough viewers of WGBH-TV 
from which to draw conclusions. 
Therefore it was decided to sample only those viewers who were 
known to the station. These viewers were selected from the mailing list 
of WGBH-TV which includes the name of every person who has ever written 
to WGBH-TV since the station first went on the air. 
To reduce expenses, especially those incurred while making the 
telephone calls, the sample was limited to those names in the Boston 
urban area. The Boston urban area was defined as all areas within 
local telephone rates.' 
In an effort to limit the sample to those persons who still viewed 
the station and who still reside at the address given on the mailing 
list, it was decided to use only those names which had written to the 
A complete listing of the areas included in the local telephone rates 
appears in Appendix IV of this study. 
station on or after June 1, 1957. This limited the number of names in 
the total universe of the study to approximately 1,520. 
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This means that the study is limited to those persons residing 
within the local telephone rate area in the Boston urban area who have 
written to WGBH-TV on or after June i, 1957. 
It should be remembered as this study is read that the audience 
studied is the "write-in" audience. Therefore each time the term 
audience is mentioned in this study, it should be remembered that this 
term includes only those persons who were studied, and does not include 
the total potential audience of WGBH-TV. 
~ sample.--lt was decided that 250 interviews would be sufficient 
for the survey. It was therefore necessary to take a one in six sample 
of the 1,520 names in the total universe of this study. If the sixth 
name in the mal.l ing 1 ist did not 1 ist an address or if it was a 
business establishment, then the name immediately following was used. 
With this one in six sampling procedure, 267 names were obtained from 
the mailing list. 
Of this total of 267 names, thirteen were not listed in the tele-
phone directory, and therefore these thirteen names were dropped from 
the sample. The telephoning of the remaining 254 names proceeded from 
this point. 
The guestionnalre.--This writer devised a questionnaire which he 
thought was of a good length, to obtain the desired information with-
out irritating the interviewee. The questionnaire was then pretested. 
Eleven pretest questionnaires were administered by this writer to 
names on the mailing Jist other than those selected for the sample. 
8 
After completion of the eleven pretest telephone calls this writer 
decided that the people interviewed did not mind answering, or trying to 
answer, the questions. For the most part the persons contacted were 
flattered that the station had called them for their views on the station 
During the eleven pretest telephone calls several minor changes were 
made in the form of the questionnaire, mostly to make the questions 
clearer and easier to understand. 
The questionnaire was then printed in a form convenient to record 
the respondents answers, and the telephone interviews were started. 
The telephone interviews were completed between the dates of March 6, 195 
and Apri I 15, 1958. 
A copy of the questionnaire exactly as it was administered is in-
cluded as appendix I of this study. 
~telephone calls.--This writer started to complete the interviews 
with a staff of interviewers, consisting of volunteers from the Junior 
League and graduate students at Boston University's School of Public 
Relations and Communications. 
Each member of the Junior League and each graduate student making 
telephone calls was given a complete set of instructions for completing 
the telephone calls, and the necessary information for each of the 
questions in such cases where the respondent might request further 
information on the question or its correct answer. These lists of 
9 
instructions for each question were given to each person making the tele-
phone calls, and this writer reviewed each of the questions and the in-
structions for each question with the interviewees. In each case where 
it was possible the people making the interviews were monitored on at 
least one telephone interview. However in some cases this was impossible 
A list of the instructions given to each of the interviewers is in-
eluded as appendix II of this study. 
The results of the telephone £!l!i.--Of the 254 names included in 
the sample, 199 persons were reached and the entire interview was com-
pleted. Table 2 shows the various reasons why it was impossible to 
complete the interviews with the remaining fifty five persons in the 
original sample. 
TABLE 2 
REASONS TELEPHONE INTERVIEWS 
COULD NOT BE COMPLETED 
Reason Number who made 
response 
No longer live at this address ••••••••••••••••••••••••• 
No such person at this telephone number •••••••••••••••• 
Unab 1 e to contact • ••• , , •••••••••• , • , , •••••••••••••••.•• 
No longer watch WGBH-TV ••••••..••••••.•.•••.••.•••••.•• 
Telephone disconnected, •••••••••.••••••••. , ••••.•••.••• 
Out of town for an extended period of time ••••••••••••• 
No longer have a television set ••••.•••.••.•.•••••••••• 
Not available for an interview, •••..•.•.•••••••.••••..• 
Now in the armed services • •••••••••••••.••••••••••••••. 
9 
8 
7 
5 
4 
3 
2 
2 
2 
Would not cooperate ••....•.•..••••••••...•.•....•.••... 13 
10 
~allowed for~ individual interview.--lt should be noted here 
that the respondent was given only a short time to answer each question 
in the interview, and that if the respondent had had more time to think 
about his, or her, response, most probably he would have given more 
complete answers to many of the questions. 
The tabulated results of the completed questionnaires follow in 
the remaining chapters of' this paper. 
CHAPTER Ill 
GENERAL AUDIENCE CHARACTERISTICS 
From the results of this study the general make-up of the WGBH-TV 
"write-in" audience1 appears to be of a more professional nature and a 
more highly educated group, than the average viewer in the Boston urban 
area. 2 
Audience Age Characteristics 
Audience predominatly ~older ~.--The WGBH-TV audience studied 
here is much older than the normal age distributions of the Boston urban 
area. 
Figure shows that the WGBH-TV audience has a very small percentag 
of viewers in the under eighteen age bracket. The Boston urban statistic~ 
show that 27 percent of the people in the Boston urban area are under 
eighteen, but only 3.6 percent of the respondents in this study are in 
this age bracket. It must be remembered that the Boston urban area 
statistics include everyone under eighteen, even those children only a 
few months old, and who would not be watching television. It also must 
be remembered that the younger person is not as prone to write to the 
It should be remembered that everytime the term audience is used in 
this study it refers to the "write-in" audience defined earlier. 
Supra, p. 9. 
2 The Boston urban area, as used in this study, is the area which is 
used in the census data of 1950 for the State of Massachusetts. Each 
of the individual cities and towns included in this area are included 
in the appendix. IV. 
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television station regarding one of its programs. These two things may 
account for a large amount of the difference between the two figures, 
but there is still a lack of younger people in the audience studied 
here. This fact becomes further substantiated in the section of this 
paper on children's programs. 
30'/o 
25% 
20'/o 
1 'i'/o 
1 0'/o 
'i'lo 
0'!. 
Under 18 18-25 
FIGURE 1 
AGE LEVELS OF THE RESPONDENTS 
COMPARED WITH THE BOSTON 
URBAN AREAa 
26-35 36-45 46-55 56-65 65-older 
WGBH-TV audience age mean--44.5 years 
Boston urban area age mean--32.8 yearsb 
a United States Bureau of the Census, Seventeenth Census of the United 
States: 1950. Characteristics of the Population, XXI,-p.-rs. 
b l!!.i.!!.. • p • 40 • 
Figure 1 also shows that there are other age brackets which are 
quite different from the Boston urban statistics. The 36-45 age group 
has about 50 percent more viewers than the Boston urban area figures, 
and the 46-55 age group has more than twice the number of viewers that 
13 
would fall into the age group in the Boston urban figures. 
In the upper age brackets, such as the 56-65 age group, the audience 
is still 70 percent higher than the percent of the Boston urban area. 
The remainder of the age groups are fairly well distributed and 
follow reasonably close the Boston urban statistics. The second age 
bracket which included the years of 18-25 was created by this writer 
intentionally in order to see what percentage of the WGBH-TV viewers is 
made up of students of higher learning. It is assumed by this writer 
that most students of higher learning fall into this age bracket. This 
number is only 5.8 percent of the total number of respondents. And of 
the ten people in this bracket, only six listed themselves as students. 
Occupations of the Respondents 
Audience heavy~ professional people.--A very high percentage 
of the respondents are professional persons. A total of sixty eight of 
the 133 employed people answering the question pertaining to occupation 
were in the professional class. This is 51.1 percent. The Boston urban 
figures for professional workers is only 9.9 percent. 1 Thus the WGBH-TV 
audience has about five and one half as many professional workers as the 
Boston urban area. Conversely, the laboring class in the audience is 
quite small when compared with the Boston urban figures. The Boston 
figures show 46.6 percent of the employed people are laborers. 1 In the 
United States Bureau of the Census, Seventeenth Census of the United 
States: 1950. Characteristics of the Population, XXI, P: 49. 
audience studied only 17.3 percent of the respondents were laborers. 
Figure 2 shows the occupational make-up of the respondents and the 
Boston urban percentages. 
55% 
50"k 
45"/, 
40"/, 
3 S"lo 
30% 
25"/, 
20"/, 
15"/, 
I 0"/, 
5% 
FIGURE 2 
OCCUPATIONS OF THE EMPLOYED RESPONDENTS 
COMPARED WITH THE BOSTON URBAN 
AREA WORKING FORCE 
Professional Managerial 
and Self-
employed 
Clerical Sales Laborers 
WGBH-TV audience 111111111 Boston urban areaa 
a United States Bureau of the Census, Seventeenth Census of the United 
States: 1950. Characteristics of the Population, XXl,-p. 49. 
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Respondents Income level 
Income~ of the audience above average.-- In 1950 the average 
1 income of the Boston urban area household was $3,042. The average in-
come of the WGBH-TV viewer is $7,500~ This is more than twice the Boston 
urban figures for 1950. It should be remembered that the average family 
income certainly has risen since 1950, but not to the extent that it would 
equal or even come close to the average of the respondents. The 1950 
statistics are the latest available for the Boston area, but the national 
mean income per household in 1955 was $4,400. 2 This is still far below 
the income level of the respondents of this study. The large number of 
students in the Boston area tends to lower the average household income 
of the Boston urban area. 
The largest portion of the respondents fall in the middle income 
group with an income between $4,000 and $6,999. This is 45.4 percent 
of the persons interviewed. The Boston urban area figure for this income 
group is 30.3 percent.3 Another 20 percent of the respondents earn be-
tween $7,000 and $9,999, while the Boston area household in the same 
income group is only 4.3 percent of the total population. 4 
The converse is also true here. Only ten, or 6.7 percent, of the 
people interviewed earned less than $4,000, while 62.6 percent of the 
households in the Boston urban area earn less than $4,000. 
1 Ibid., p. 52. 
2 World Almanac, New York World-Telegram, New York, 1957, p. 317. 
3 United States Bureau of the Census, Seventeenth Census of the United 
States: 1950. Characteristics of the Population, XXI,:P.-s2. 
4 Ibid., p. 52. 
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Table 3 will show the number of the people in each of the income 
groups and the percentage in each, and it also shows the figures of the 
Boston urban area. 
TABLE 3 
FAMILY INCOME LEVELS OF THE RESPONDENTS 
COMPARED WITH THE BOSTON URBAN AREA 
FAMILY INCOME LEVELS 
Income in thousands Number of Percentage 
of dollars respondents of respondents 
0- $ 3' 999 . .•.......... 10 6.r~o 
$4,000- 6' 999 . ............ 68 45.4 
7,000- 9' 999 . ............ 30 20.0 
10,000- 14,999 ............. 22 14.7 
15,000- up • • • • • • • • • • • • • • • • • 4 2.6 
Student no income . .••••••••• 12 7.9 
Did not know family income •• 3 2.0 
Total ............... 149 I 00. 0"/o 
Boston urban 
percentages a 
62.6% 
30.3 
4.3 
2.3 
0.5 
I 00. 0"/o 
aUnited States Bureau of the Census, Seventeenth Census of the United 
States: 1950. Characteristics 2f £h! Population, XXI, p. 52. 
Respondents Educational Level 
Audience educational level far above average.--The educational Jeve 
of the respondents is very much higher than the figures for the Boston 
urban area, the average number of years of school completed is only 
11.9. 1 This figure is for people eighteen years old and over, The 
audience of the respondents, including those still in school is 13.7 yeas. 
I Ibid., p. 35. 
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The entire audience is of a much higher educational level than the 
total population of the Boston urban area. Of those respondents answerin 
the question pertaining to educational level, seventy eight persons, or 
43.1 percent, had at least one college degree, and thirty two, or 17.1 
percent, had two or more college degrees. The figures for the Boston 
urban area show that only 7.1 percent of those persons over twenty five 
have a college degree, 1 Thus the WGBH-TV audience studied here has six 
times as many college graduates as the Boston urban area. Again the 
reverse is true. Only 11.6 percent of the people interviewed had not 
completed at least high school, whereas 56 percent of the Boston urban 
area people did not even graduate from high schoo1. 2 However it must 
be remembered again that the Boston urban figures include all those 
people who are too young to have completed school. This will account 
for a large part of the difference, but it is still evident that there 
is some difference In the figures. 
Figure 3 shows the educational level of the respondents and the 
percentage for each educational level compared with the Boston urban 
area figures. 
1 lbi d •• p. 44. 
2 Ibid., p. 45. 
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a United States Bureau of the Census, Seventeenth Census of the United 
States: 1950. Characteristics 2f the Population, XXJ,jp.~. 
b Ibid., p. 35. 
CHAPTER IV 
"WRITE-IN" AUDIENCE VIEWING 
General Viewing Habits 
Highly favorable opinions expressed.--As was expected by this writer 
those people who were interviewed, for the most part, had highly favor-
able opinions of WGBH·TV. This result is drawn from the first question 
of the study which asked the respondent to give his overall opinion of 
the station. 
Of the 198 people answering the question, not one person offered 
an unfavorable comment on WGBH-TV. Most of the individual replies were 
opinions such as: " ••• it is very good.", "I enjoy it very much.", and 
" ••• its just excellent.". The only replies of the respondents that were 
not favorable were the comments such as "I do not watch WGBH·TV very 
much.". Twenty four of the respondents offered an answer such as this. 
These replies would tend to lead one to believe that the audience 
likes just about everything it watches on WGBH-TV, 1 for with one ex-
ception everyone offered an opinion of the station. But there were at 
least twenty people who said that they liked the station very much who 
were unable to recall even oneprogram which they watched on a regular 
basis. 
This question was designed merely as a lead in question for the 
interviews and it was not expected by this writer to gain any valuable 
information from it. 
It should be remembered that each time the term audience is used in 
this study It refers to the "write-in" audience only. Supra, p. 7. 
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~people recall very few programs~ they watch.--The number 
of programs that the viewers could recall which they watched on a regular 
basis varied from none to sixteen. By regular basis is meant every week, 
or night if such be the case, or as often as the viewer had the chance. 
The great bulk of the audience recalled by title two or fewer pro-
grams which they watched on a regular basis. Of the 198 people re-
sponding to the question "What programs do you watch on a regular basis?" 
113, or 58.3 percent, reported two or fewer programs watched on a regular 
basis. 
If we consider those persons who could recall six or more programs 
as regular viewers, those who could recall three to five as semi-regular 
viewers, those who recalled one or two programs as occasional viewers, 
and those who could recall no program which was watched on a regular basi 
as seldom viewers, we can form the following Table 4. It is assumed that 
all of the respondents watch WGBH-TV on occasion, even though they re-
called no programs. 
TABLE 4 
"WRITE-IN" AUDIENCE AS VIEWERS OF WGBH-TV 
Type of viewer Number of respondents 
Regular.............. 28 
Semi-regular......... 57 
Occasional........... 75 
Seldom............... 38 
Total........... 198 
Percentage 
14.1% 
28.7 
37.9 
19.3 
I 00. Cf/o 
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These figures indicate that there are relatively few people who 
watch WGBH-TV on a regular basis. However this is to be expected since 
WGBH-TV does programs for the minority audiences, and the station's pro-
grams do not have the mass appeal that an "Ed Sullivan Show" or a 
"Gunsmoke" does. The station aims to appeal to persons interested in the 
subject area of a specific program and does not expect to have the great 
mass audience for its programs. 
The selectivity of the WGBH-TV audience is further shown by the 
results of this question. Very few people listed as programs they 
regularly watch, two programs which follow each other in a time sequence. 
There were people who watched programs during the same time period from 
night to night but even this number was very small. The one exception 
here was "Louis H. Lyons and the News" and "Backgrounds".' On Hr. Lyon's 
programs the respondents did watch from night to night during the same 
time period. 
Louis ~ Lyons ~often mentioned proqram.--The program which the 
most respondents watched on a regular basis was Louis M. Lyons, and his 
news and interview programs. Of the 198 people replying to the question, 
Mr. Lyons was mentioned forty six times. The second most mentioned 
program was "French Through Television", which was named thirty two times 
Table 5 lists the programs which ten or more respondents watch on a 
regular basis. A complete list of the seventy two programs which were 
mentioned by the respondents is included in the appendix of this study. 
For the purposes of this study these two programs are considered as 
one because twenty six of the respondents who listed Mr. Lyon's pro-
grams as ones which they regularly watch merely said that they watched Nr: ~yons jlnd did _I)Ot mention spec,i.fically e~~.~er of the two programs, 
TABLE 5 
PROGRAMS LISTED BY TEN OR MORE RESPONDENTS 
AS REGULARLY WATCHED 
Program Number 
Louis M. Lyons •••••.••••••••••. ••••••• 46 
"French Through Television" ........... 32 
''Discovery''· .............••.......••.. 29 
11 Basic Mathematics11 ••••••••••••••••••• 29 
''Boston Symphony Orchestra'' ••••••••• , • 28 
''Gardener's Almanac''··· .•............• 23 
''Psychology One'' ...••.......•....•.... 19 
"Spanish Through Television" •.•••••••• 18 
Art Museum Programsa •.••.••....•....•• 16 
''I've Been Reading''·· ................. 16 
''The Film Critic'' ..•••••.....•...••••. l3 
"Father O'Connor's Jazz" •••••••••••••• 12 
'
1 Peop 1 e and Business'' • •••••••••.•••••• 11 
11 Let•s Learn To Type11 ••••••••••••••••• 11 
''Words'' •••••••••••.•.••.•.•.•••••••••• I 0 
a Included under the Art Museum Programs 
are the two programs which originate 
from the museum on Tuesday nights, "The 
Intent of Art" the first Tuesday of each 
Month, and "The Vision of Art", on each 
other Tuesday of the month. 
It should be remembered here that in the case of two of the above 
programs, "Basic Mathematics" and "Gardener's Almanac", that free 
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literature was offered from time to time through the program and this in 
turn increased the mail response to the station on these two programs. 
Forty two people in this sample had written to the station in reference 
to "Gardener's Almanac", and another twenty one had written in reference 
to "Basic Mathematics". Therefore this fact should be considered when 
refering to Table 5. 
~than h2!f regularly view~ program written ~.--Of the 
people who wrote in reference to a specific program, 107 of the 188 
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answering the question, mentioned the program about which they wrote to 
the station. Therefore approximately 57 percent of the people are regular 
viewers of the program they write about. Ten people who were questioned 
did not write to the station regarding a specific program. 
The viewers mentioned seventy two programs which they watched on a 
regular basis. Of these seventy two programs, thirty four are no longer 
being broadcast by the station. 1 The most popular program which had been 
discontinued was the "Boston Symphony Orchestra", but these concerts will 
be broadcast live next season and on kinescope during the current season. 2 
The most popular programs of those which are no longer being broadcast, 
aside from the Symphony, were "Baxter On Shakespeare" and "These Are the 
Roots". They received eight and seven mentions respectively. 
Children's Viewing of WGBH-TV 
Less than~~ of the children of the respondents watch WGBH-TV.--
Only seventy four of the respondents had children. Thirty five of the 
seventy four reported that they could recall their children ever seeing 
WGBH-TV. To each of the persons who said that their children had seen 
WGBH-TV the questions "What programs do your children watch?" was asked. 
Respondent's children do~~ WGBH-TV 1 s children's proqrams.--
The programs which the parents listed that their children watched are not 
for the most part programs specifically designed for the children. The 
children in this study are watching programs that are designed for an 
older adult audience. The most mentioned programs were "French Through 
1 As of May 4, 1958. 2 Summer 1958. 
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Television" and "Discovery" which is a children's program, The purely 
children's programs such as "Sing Hi-Sing Lo", "Adventures In Art", and 
"Uncle Wonder's Workshop" were either not mentioned or mentioned only 
once. However no one program was mentioned more than four times, and the 
results here fail to prove significant. 
Parents supervise~ children's viewing of WGBH-TV.--A very inter-
esting fact is that most of the children studied in this paper do not 
watch WGBH-TV on their own, but they watch only under parental supervi-
sion. Of the twenty two persons replying to the question "Why do your 
children watch WGBH-TV?", only six parents reported that their children 
watched without parental supervision. 
Though these facts seem to indicate that the children are not 
watching WGBH-TV's children's programs, the sample is so small that no 
conclusions may be drawn. 
Some Viewers Stop Watching Programs 
Question eight asked the respondent to list any programs which he 
or she had stopped watching for some specific reason. Thirty eight 
people listed one or more programs which they had stopped viewing, and 
this number does not include those who stopped watching a program be-
cause of an inconvenient time of broadcast. Twenty nine of the thirty 
eight people had stopped watching only one program, and none of the 
respondents had stopped watching more than three programs. 
The number of people who stopped watching programs Is so small that 
each of the reasons for a viewer having stopped watching are listed 
25 
in Table 6, Included with the programs are the comments of the viewers, 
the viewers age, sex, and educational level. This was done in an effort 
to see if there was a trend toward a type of person who did not watch a 
certain area of programming, but the number of individual complaints and 
the vital data are so varied that no trends could be established. 
Respondents Viewing of "Scarecrow'' 
"Scarecrow'' was a 1 ive two hour drama presented by the station in 
cooperation with the School of Fine and Applied Arts of Boston University. 
The program was presented three times in an effort to make it available, 
to people who ordinarily would not have been able to view the production 
if it was presented just once. Questions were included in the study to 
determine how many of the respondents had seen the program and to find 
out how those that viewed the program reacted to the production. 
Only one in six saw "Scarecrow''.--Of the 190 persons responding only 
thirty reported seeing "Scarecrow''. Five of these respondents could 
not recall which of the three performances they had seen. Seven people 
listed that they had seen the program twice. Table 7 lists the program 
broadcast times and the number of respondents who saw each performance. 
TABLE 7 
RESPONDENTS VIEWING OF "SCARECROW'' 
Performance Number who 
viewed 
Saturday night................ 13 
Sunday afternoon •.•••••.••••.• 11 
Sunday night.................. 8 
Not sure which performance.... 5 
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TABLE 6 
REASONS WHY RESPONDENTS STOPPED WATCHING 
WGBH-TV PROGRAMS ANO THE RESPONDENTS 
AGE, SEX, AND EDUCATIONAL LEVEL 
Program Reason Age Sex Educational level 
"French Through Television too fast 52 
too elementary 59 
too elementary 71 
too hard 12 
too dry 48 
"Spanish Through Television too fast 52 
too fast --
11 8asic Mathematics" .....•.•. 
too easy 
not very good 
too fast 
poorly done 
too difficult 
too hard 
59 
69 
52 
40 
43 
53 
59 too hard 
"Psychology One" •••••••••••• done very 
too dull 
too dry 
"Introductory Geology'' ...... too deep 
poorly 40 
35 
28 
46 
35 too childish 
louis H. Lyons ••••••••.••••• too long and 
too long 
"VisiOn of Art" •.••...•..... too basic 
"Father O'Connor's Jazz ..... a good Catholic 
on that program 
"Science Reporter" •••••••••• 
"Boston Symphony Orchestra" 
"Wrath of Ach i 11 es" •••.••••• 
"Performance" •••••.•••..•••• 
"The 1 as t Word11 •• ••••••••••• 
"Cha 11 enge of Communi snl' •••• 
'~he Graphic Arts''•·•••••••• 
slow55 
is a crime. 
too deep 
too deep 
bored me 
poor direction 
not so good 
too much talk 
pretty deep 
dullest thing 
ever 
69 
54 
55 
40 
40 
38 
35 
48 
45 
30 
23 
M grammar school (I) 
F college graduate(2) 
M high school graduat 
M in seventh grade 
F college graduate(3) 
M grammar school (I) 
F high school graduat 
F college graduate(2) 
F college graduate(4) 
M grammar school (I) 
F college graduate(5) 
M college graduate 
F college graduate 
M college graduate 
F college graduate(5) 
F college graduate(6) 
M college graduate 
F business school 
F college graduate(6) 
F college non-gradual 
F college graduate(4) 
F art school 
M 
high school graduate 
M college graduate(? 
M college graduate(? 
F high school gradua ~ 
F college graduate(6 
F college graduate(3 
M high school gradua e 
M college graduate 
M college graduate 
Note: The numbers following the educational level of the respondents 
indicates that these people also stopped watching another program which 
is marked with the same number. 
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Respondents~ mixed opinions 2f "Scarecrow'.--Nineteen of the 
twenty nine people who answered the question dealing with audience re-
action to "Scarecrow' said that they enjoyed the production, and nine 
of the nineteen termed the production as excellent. The remaining ten 
people stated that they did not enjoy the production. Three of the ten 
said that the play was too difficult to understand, 
CHAPTER V 
THE AUDIENCE FOR SPECIFIC PROGRAMS 
The "Deci s ions 1 958" Aud i ence 
Fewer people reported seeing the program "Decisions 1958" than either 
of the other two programs, "Science Reporter" and 11 11 ve Been Reading", 
which were studied in depth. Only fifty people or 25.5 percent of the 
respondents reported having seen the program at least once. This could 
be due to the fact that "Decisions 1958" was only an eight week series, 
while the other two programs have been on the air for much longer periods 
of time. 
~ ~ program only once or ~.--Of the fifty people who reporte 
seeing the program, twenty three reported that they had seen the program 
only once or twice. Only five people reported that they had seen the 
program at least six times. Table 8 shows exactly how many people watche 
the program and the number of times they reported having seen "Decisions 
1958". 
TABLE 8 
NUMBER OF TIMES RESPONDENTS REPORTED 
HAVING SEEN "DECISIONS 1958" 
Number of programs Number 
1 -2. • • . • . . . . • . . . . . . . . . . . . . . . . . . 23 
3-S •.••••...••...•....•..•..... 21 
6-10 ...•...•...•.•............. 4 
11-upa ••••••••••••••••••••••••• 1 
Other response ••.•••••••••••••. 1 
a One person reported having seen the 
program more than ten times, but he 
was very familiar with the program, so 
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There is nothing in the figures to indicate why people did not watch 
the program on a regular week to week basis. As can be seen by the 
figures only five of the fifty viewers could be called regular viewers. 
One thing must be remembered is the fact that a few of the telephone call 
were completed while the program was still on the air. 
Very few £!1! program with~ question £2 ask.--lt is interesting to 
note that only four of the fifty people, or 8 percent, who reported seein 
the program had called with a question to ask. 
Almost !!.!!.f.~ recall .!!.! least£!!.!!. topic.--When it came to re-
membering the topics of the discussions, twenty two of the fifty people 
seeing the program recalled at least one topic. The most mentioned topic 
was "Should the U.S. Deal with Red China"?. Eight people recalled that 
topic. 
lt appears that the recalling of the topic at the time of the in-
terview is probably related very closely to the interest of the topic at 
the time of its presentation. Three topics: the economic conditions, 
trade with Red China, and rockets and missiles, were certainly of top 
public interest at the same time as the series of programs. 
On the other hand, subjects such as United Europe, and Africa were 
not as prevelent in the newspapers and in people's minds, at the time of 
the programs. These are the two topics which were recalled by the 
smallest number of people. However it should be noted that there were 
not enough replies to any of the topics to draw any definite conclusions. 
lt should also be noted that the Red China trade topic was the most 
recent one at the time of most of the interviews. Table 9 shows the 
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eight topics and the number of people who could recall each topic, The 
total of the topics recalled is more than twenty two, since several 
people recalled more than one topic. 
TABLE 9 
THE "DECISIONS 1958" TOPICS AS 
RECALLED BY THE RESPONDENTS 
Program topic Number 
recalling 
11 Can We Deal with Russia?"............... 4 
"What Security in the Rocket Age?"....... 5 
"United Europe--Partner or Rival?"....... 1 
"Middle East--New U. S. Responsibi 1 ity?". 4 
"Awakening Africa: Promise or Threat?" •• 3 
"What U.S. Economic Policy for Survival?" 6 
"Should the U.S. Deal with Red China?" ••• 8 
11Whose U. N. Is It?" ••••••••••••••••••••• 2 
It is also interesting to note that not one person mentioned a topic 
that was not discussed. This writer expected that when the telephone 
calls were being made that a few respondents might dream up a topic to 
make it appear that they had watched the program. However this did not 
occur. 
Viewers~ they gain useful information~ the discussions.--lt 
was hoped to through this study to see if people actually found the 
discussion informational and revealing. Forty nine persons answered the 
question pertaining to the knowledge gained from the discussions, and 
five said they felt the program did not give useful knowledge, and three 
said they did not remember if the program was informative or not. How-
ever forty one persons reported that they felt they had learned something 
from the discussions and seventeen persons offered specific reasons why 
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the discussion and information contained in the program broadened the 
background of the viewer. Other persons expressed the ideas that good 
views were expressed by the panel members and that the program contains 
valuable practical information, and stimulates listener interest in the 
topic after it is discussed. 
About half discuss topics after program.--This writer was also in-
terested in finding out if the respondents who view the program were 
sufficiently motivated by the program to discuss the topic with other 
people after the conclusion of the program. It was found that twenty 
two of the fifty people who had seen the program did discuss the pro-
gram's topic with other people following the broadcast. Most of the 
respondents who did discuss topics did so with neighbors ot members of 
their immediate family. Only five of the respondents discussed a topic 
with other than family members or neighbors. As the program is sponsore 
by the World Affairs Council, which has local discussion groups set up 
to discuss the topics both before and after the program, this writer 
expected to find some members of the discussion groups among those who 
watched the program. However only one person reported belonging to one 
of the World Affairs Council's discussion groups. Two people answered 
that they had discussed the topics with other members of the League of 
Women Voters. 
Newspaper~ often mentioned~ source of hearing~ the 
program.--This writer also expected to find that some of the viewers 
had first heard of the program through the World Affairs Council. 
Three of the respondents listed this source. The most frequently 
' 
' 
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mentioned source of first hearing about the program was the newspaper. 
This is true for all three of the programs studied. WGBH-TV promotional 
messages were the second most mentioned source. Table 10 lists the 
source of hearing about the program "Decisions 1958", and the number 
of people who reported each of the sources. 
TABLE 10 
WHERE RESPONDENTS FIRST 
HEARD OF "DECISIONS 1958" 
Source Number 
Newspaper •••••.••••••.••.•• 14 
WGBH-TV messages ••••••••••• 10 
TV Guide ••••••••••••••••••• 
Just tuned in •••••••••••••• 
World Affairs Council •••••• 
Other source •••••••••••.••. 
Not sure of source ••••••••• 
No answer ••••••••.•••.•.••. 
6 
8 
3 
4 
4 
I 
Almost h!lf recall~ host's ~.--Forty eight people answered the 
question which asked if the moderator's name could be recalled. Twenty 
one of the forty eight recalled the name of the late General Henry 
Parkman. Twenty seven could not recall the name of the host and mod-
erator. No one offered a name other than Parkman as the host and 
moderator. 
This writer was interested in what type of people watch the three 
programs studied in depth, to determine if the three program areas reach 
essentially the same type of audience or if they reach a different type 
of audience. 
Older people~ "Decisions ~·.--The majority of the "Decisions 
1958" audience was over thirty six years of age. Only six persons among 
the respondents were under thirty five. This is only 13.9 percent of 
those people who viewed the program. Table 11 shows the age brackets 
and the number of viewers who fall into each age grouping. 
TABLE 11 
AGE LEVELS OF THE RESPONDENTS WHO 
HAD SEEN "DECISIONS 1958" 
Age groupings Number 
Under 18 •••••••••••••.••••••••••••••• 0 
18-25 .••.•••...........•. .•........•• 2 
26-35 .....••......................... 9 
36-45 .•••.•.•.••••••••••••.•.•.•••••• 10 
46-SS ............ .................... 9 
56-65. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 7 
66-up. . . . . . . • . . . . • . . . . . . . . . . . . . . . . . . . 2 
No answer • ••••••••••••••••• , • , ••••••• 11 
"Decisions 1958" viewer ll, highly educated.--The viewer of the 
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program is also a more highly educated viewer than the WGBH-TV audience 
as a whole. Of the forty five persons who 1 is ted their educational 
level and who watch "Decisions 1958", twenty five have at least one 
college degree. Only three people listed their educational level as less 
than a high school graduate. Table 12 shows the educational levels of 
the "Decisions 1958" viewers. 
TABLE 12 
EDUCATIONAL LEVELS OF THE RESPONDENTS 
WHO HAD SEEN "DECISIONS 1958" 
Educational level Number 
Grade school or less.................... 1 
High school, non-graduate •••••••••••••• 2 
High school graduate •••••••.•.••••••••• 12 
College, non-graduate •••••••••••.••••.• 3 
College graduate •••••••••.••••••••••••• 16 
Advanced college degree •••••..•.•.••••• 9 
Business college •••.••••••••••..••••••• 1 
Art schoo 1 • • • • • • • • • • • • • • • • • • • • • • . • • • • • • 1 
No answer. • • • • • . • • • . • • • • • • • • • • • • • • • • • • • 5 
The "Science Reporter" Audience 
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~watch program reqularly.--"Science Reporter" ranked second of the 
three programs studied on this part of the questionnaire. Of the 198 
people answering the question asking if the audience had ever seen the 
program, seventy nine people, or 39.9 percent, reported that they had 
seen the program at least once. This is not a significant advantage in 
numbers over the "Decisions 1958" program because "Science Reporter" has 
been on the air for a much longer time than "Decisions 1958". It should 
be noted here that about ten respondents mentioned viewing the science 
programs on WGBH-TV, but did not mention specifically "Science Reporter". 
These ten people have not been included in the seventy nine who reported 
seeing the program. 
As in the case of "Decisions 1958", the majority of the viewers bad 
seen "Science Reporter" fewer than six times. In "Science Reporter!!' 
case, the percentage is 71.1, while it was 88 percent for "Decisions 
1958". Twenty seven of the seventy seven persons had watched only once 
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or twice, and another twenty eight had seen the program three to five 
times. Only twenty one respondents had seen the program six or more time 
Very few recall topics of~ proqram.--When it came to recalling 
topics on the programs, the response was very poor. Only thirteen of the 
seventy three answering could recall a topic, and seven of those recalled 
only one subject. This could be due to the fact that even though the 
program has a specific topic each week, there are very few areas of the 
science fields which can be isolated from one another, Another reason 
for the lack of recalled topics might be the wide number of subjects 
covered on the program. Other programs have more specific topics, while 
"Science Reporter" topics have ranged from cooking to atomic bombs. 
No single topic was recalled by more than two people, so no list 
of the topics recalled has been included, People were constantly con-
fusing the program with other science offerings of WGBH-TV and with 
science programs presented on other stations in the Boston area. 
Viewers studied £12 ~~!scientific background.--This writer 
was interested in seeing if the average viewer of "Science Reporter" had 
a scientific background, The question "Have you ever studied science?" 
was asked of each of the respondents who had seen the program, The re-
sults show that the audience is not reaching primarily a scientific 
audience. About two thirds of the respondents answering this question 
(fifty one of seventy nirie) had no scientific education at all. Nine 
of the fifty one people had been science majors of one type or another 
during their education. 
Viewers say~ program l! easy £2 understand.--When the respondents 
were asked if they thought the program was presented in a clear and an 
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interesting way the majority said they thought the program was clear and 
easy to understand. Fifty five of the seventy five persons answering the 
question said the program was presented in an interesting and understand-
able way. Nine people offered explanations that the program was presented 
in an unclear manner. Their reasons varied from "It is too deep." to 
"It was too boring.". Eleven people had no conrnent on this question. All 
of the people who said that the program was not clear and interesting had 
seen the program only once or twice. 
Very few recall host's ~.--One of the more interesting results 
of the "Science Reporter" audience was the fact that very few people were 
able to recall the host's name. Only eleven of the seventy eight re-
spondents answering the question pertaining to the name of the host could 
identify Mr. Volta Torrey. Two people offered other names which had no 
connection with the program or any other program offered by WGBH-TV. The 
name of Mr. Torrey is mentioned only once during the credits of the pro-
gram, whereas most programs mention the name of the host twice, both in 
the opening and closing credits. Mr. Torrey is mentioned only at the 
beginning of the credits. ln many cases, including "Decisions 1958" and 
"I've Been Reading", the name of the host or moderator is mentioned by 
the talent several times during the body of the program, but this does 
not usually hold true in the ease of "Science Reporter". Another reason 
for the lack of recall of Mr. Torrey's name is that he is very seldom 
seen on camera during the program. 
Newspaper again the number ~ source 2f hearing about the proqram.-
As was the case in the other two programs, the newspaper is the number 
one source of the res ondents first hearin about the program. The 
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second most mentioned means by which the respondent first heard of 
"Science Reporter" was tuning in by chance. Table 13 lists the various 
places where people first heard of the program and the number who listed 
each source. 
Viewers of "Science Reporter" ~ hiqhly educated.--Again the ed-
ucational level of the audience for a program is above the average of the 
total number of respondents in this study. Almost one half, 46 percent, 
of the respondents who had seen "Science Reporter" had one college degree 
and another 18 percent had two or more degrees. Only nine of the seventy 
six respondents had less than a high school education. Table 14 shows th 
breakdown for each educational level for the "Science Reporter" audience. 
Source 
TABLE 13 
WHERE THE RESPONDENTS FIRST 
HEARD OF "SCIENCE REPORTER". 
Number 
Newspaper ••••••••••••••••••••••••• 17 
Just tuned in by chance ••••••••••• 14 
WGBH-TV message ••••••..•••••••.•.. 12 
TV Guide ••••••••••••••••••••••.••• JO 
Through friends ••••••••••.•••..••• 4 
Other source •.•••••.•••••••••••••• 5 
Not sure of source •.••••..••.•.••. 10 
No answer. • • • • • • • • • • • • • • • • • • . • . • • • 7 
TABLE 14 
EDUCATIONAL LEVEL OF THE RESPONDENTS WHO 
HAD SEEN "SC 1 ENCE REPORTER" 
Educational level Number 
Grade school or less ...........•.............. 2 
High school, non-graduate .•••••••.••••.••••••• 7 
High school graduate ••.••••••••••••••••••.•.•• 23 
College, non-graduate ••••••.•.••••.••••••••••• 4 
College graduate •••••••••••••••••••••••••••••• 21 
Advanced college degree •••.•••••.••••••••••.•• 14 
Technical school.............................. l 
Business school............................... 2 
Other. . . . . . . . . . . . . . • • . • . • • • . . . . . . • . . . . . . . . . . . . 2 
No answer. • • • • • • • • • • • • . • • • • • • • • • • • • • • • • • • • • • • • 3 
Audience about average age.--The respondents who had seen the 
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"Science Reporter" program just about parallel the total audience studied 
with 60.5 percent of the audience between the ages of twenty six and fifty 
five. Table 15 lists the age groupings of the audience for the "Science 
Reporter" program. 
TABLE 15 
AGE LEVELS OF THE RESPONDENTS WHO 
HAD SEEN "SCIENCE REPORTER" 
Age 1 evel Number 
Under 18 ••••••••••••••••••••••••••••••• 1 
18-25 •...•....•.....••...••••.........• 3 
26-35 •...................•............. 13 
36-45 .................•................ 21 
46-55 ....•............................. 12 
56-65 ..•............•..... •.• ........... 9 
66-up ••......•......•.................. 9 
No answer • •••••••.•••••••••.•••••••.•.• 11 
The "I 1 ve Been Reading Audience 
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More !b!!l.l!.!l.f. £f.~ respondents have~ the program.--" I've Been 
Reading" had the largest audience of the three programs studied. Of the 
199 people interviewed, 107 had seen "I've Been Reading" at least once, 
and thirty of the respondents had seen the program eleven times or more. 
This means that 54.3 percent of the respondents had seen the program, and 
43.4 percent of the 107 watch the program on what this writer would term 
a regular basis, that is six times or more. The number of regular 
1 i steners is much higher for this program than for either "Decisions 1958' 
or "Science Reporter". 
All told, in the case of "I've Been Reading", twenty nine people had 
seen the program once or twice, another twenty nine had seen the program 
three to five times, sixteen had seen "I've Been Reading" six to ten times 
and thirty had seen the program eleven or more times. Three of the 107 
respondents were not sure how many times they had seen the program "I've 
Been Reading". 
Almost half recall.!!. book that~ discussed.--This study was in-
terested in seeing how many books the average listener could recall that 
were discussed on the program. Forty one of the 107 respondents could 
recall at least one book by title. Only fourteen of the forty six people 
who had seen the program six times or more were unable to recall any of 
the books. Host of the viewers who did recall any of the books which wer 
discussed recalled only one or two. Only seven people, all of whom had 
seen the program more than eleven times, were able to mention more than 
two books. Twenty two respondents recalled just one book, and another 
twelve recalled two books. 
Subjects or titles themselves did not seem to play an important role 
in the process of recall, inasmuch as no single book title was remembered 
by more than four persons. In the great majority of cases the books that 
were recalled had been discussed within the preceding four or five weeks 
before the telephone interview, This would be a natural factor of re-
ca 11 • 
One In nine ~! book after l! l! discussed,--The respondent was 
asked if the program had induced him to go out and buy a book after havin 
heard it discussed on the program. This was done to try to find out how 
much Influence the program has on the viewers buying and reading habits. 
Thirteen people of the 107 who had seen the program "I've Been 
Reading" could name a book by its title which they had bought as a direct 
result of the program. Ten others said that they had bought a book be-
cause it was discussed, but could not recall the title or author. Two of 
the respondents listed by title two books which they had bought because 
of "1 1 ve Been Reading". 
No one book was mentioned more than twice, with nine books sharing 
the fifteen mentions. It should also be noted that several other people 
mentioned borrowing a book from a friend or a library because of the 
program, 
Almost b!!f recall the host's ~.--It was interesting to note that 
more people who viewed this program could recall the host's name than on 
either of the other two programs studied. It is also interesting to note 
that the host, Albert Duhamel, is seen on camera more than the host of 
the other two programs, and his name is mentioned more than the hosts 
1 I 
41 
one, or 44.1 percent, of the ninety three respondents. This is compared 
to 15 percent on Mr. Torrey's name, and 43 percent on General Parkman's 
name. 
Newspaper again~ number~ source of first hearing.--Again in 
the tase of "I've Been Reading", more people first heard of the program 
through the newspaper than any other source. Thirty six of the ninety 
six people answering the question listed the newspaper. That was twice 
the number who listed the next most popular source, WGBH-TV promotional 
messages. Sixteen more respondents reported that they just happened to 
tune the program in by accident. Table 16 lists the sources of first 
hearing and the number of respondents who listed each source. 
TABLE 16 
WHERE THE RESPONDENTS FIRST HEARD 
OF " 11 VE BEEN READ 1 NG" 
Source Number 
Newspaper •••••••••••••••••••••••.••• 36 
WGBH-TV messages •...•••••••••..•.•.. 18 
Tuned in by chance ••••••.•••••.•.••. 16 
TV Gu i d • •••••••••••••••••••••••••••• 
From a friend •••.•.•.•••••••.•.••.•• 
On the radioa .••••••••••••••••..•.•• 
Library •••••.•••••••.••.•..••..•.••• 
Bookstore ••••••••••••••••••••••••••• 
Not sure of source ••••••.•.•..•.•.•. 
Other source ••.••..••••••••.•.•••••. 
No answer • •••••••••••••••••.•••••••• 
8 
5 
3 
0 
0 
6 
4 
11 
a It should be noted that the program is 
also heard on WGBH-FM and WCOP-AM in 
Boston. 
~heard of program through~ library 2£ ~ bookstore.--lt is in-
teresting to note that not one respondent had heard of the program "I've 
Been Read in " through a pub I ic 1 ibrary or a bookstore. 
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The program is promoted in libraries in the Boston area, and the 
book publishers in many cases supply the bookstores with the information 
l 
that the book is going to be reviened on the program. 
~~Been Readinq" audience l.!.!!.!!. older ~.--The age of the 
"I've Been Reading" viewer is again above the average of the Boston urban 
area, and above the average of the total number of respondents in this 
study. Fifty two of the ninety people in the program's audience that 
listed their age were forty six years of age or older, and only five of 
the respondents were below twenty five years of age. Table 17 shows the 
age groupings of the"l've Been Reading" audience and the number of re-
spondents in each group. 
TABLE 17 
AGE LEVELS OF THE RESPONDENTS WHO 
HAD SEEN "1 1 VE BEEN READ lNG" 
Age Group Number 
Under 18 •••••••••••••••••••••••••••• 1 
18-25 .........•..........•.......... 4 
26-35 ................................ 10 
36-45 . .............................. 23 
46-55 . ............•................. 27 
56-65 ............................... 16 
66-up. . . . . . . . . . . . . • . . . . • . . . . . . . . . . . . 9 
No answer ••• •••••••••.•••••••••.•••• 16 
Program has college level audience.--The educational level of the 
"I've Been Reading" respondent is also very high. Just over 51 percent 
of those replying had at least one college degree, and 24 percent had 
two or more degrees. This again is much greater than the average for the 
1 Stated by Lewis Barlow, the program's producer-director on June 7, 1958 
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Boston urban area, and is also above the average of the total "Write-in" 
audience. Only five of those people who reported seeing the program at 
least once, did not have at least a high school education. Table 18 show 
the educational level of the "I've Been Reading" viewers. 
TABLE 18 
EDUCATIONAL LEVELS OF THE RESPONDENTS 
WHO HAD SEEN "1 1 VE BEEN READING" 
Educational level Number 
Grade school or less •••.•.•••••••••...••••• 3 
High school, non-graduate ....••.•......•... 2 
High school graduate ••••••••••.••.••••.•••• 31 
College, non-graduate ••••.•••••.••••••.•••• 4 
College graduate •..•••••••••••.••••.••••.•• 25 
Advanced college degree •••.••.••.•...••.•.• 24 
Business schoo 1 • • • • • • • • • • • • • • • • • • • . • • • • • • • • 3 
Other. . . . . . . . . . . . . . . • . . . . . . . . . . . • . . . . • . . . . . 4 
No answer • ••••••••••.•••••••••••••••••••••• 11 
Audience Viewing of the Three Programs 
~ ~ ln ~~~~programs.-- It is interesting to note 
that only eighteen of the total respondents had seen all three of the 
programs studied here. Table 19 lists the number of people who had seen 
each program and the various combinations of programs. 
TABLE 19 
VIEWERS OF THE THREE PROGRAMS 
Program(s) Number who had seen 
program (s) 
''Decisions 1958•• •.• •••••••••••..•••••••..•• 50 
" 11 ve Been Read i ng'l •••••••••••••••••••••••• I 07 
"Science Reporter•• •••••••••••••••••••••.••• 79 
"Decisions 1958" and "1 1 ve Been Reading •••• 38 
"Decisions 1958" and "Science Reporter" •••• 24 
"I've Been Reading" and "Science Reporter". 43 
18 
CHAPTER VI 
AUDIENCE INFORMATION ABOUT THE STATION 
One of the major interests of this study was to find out just how 
much the audience1 knows about the station and its operations. To help 
find out this information several questions were designed to see what 
the audience knows about certain areas of the stations operations. 
Questions were asked about the financing of the station, the station 
personnel, the Educational Television and Radio Center, and the Lowell 
Institute Cooperative Broadcasting Council. 
The Lowell Institute Cooperative Broadcasting Council is the 
organization which is behind the station. WGBH-TV is operated with the 
advice and cooperation of the Council. The Council supplies financial 
aid to the station, Council members provide the talent to appear on the 
station's programs, and it is the Council which sets policy for the 
station. The Council is composed of twelve member organizations. 2 
The Station and its Financing 
l:!2U people.!!£ .!!2! .!s!l!!!::! ~the Lowell lnsti tute Cooperative 
Broadcastinq Council Ji.--Question nine asked the interviewee if he could 
identify the Lowell Institute Cooperative Broadcasting Council. Twenty 
It should be remembered that each time the word audience is used in thi 
study it refers only to the "write-in" audience, Supra, p. 7. 
2 The members of the Council are: Lowell Institute, Boston College, 
Boston Symphony Orchestra, Boston University, Brandeis University, 
Harvard University, Massachusetts Institute of Technology, Museum of 
Fine Arts, Museum of Science, New England Conservatory of Music, 
Northeastern University, and Tufts University. 
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one of the 192 respondents answering the question, knew exactly what 
the Council was and what Its functions were. Sixty four other people 
had varying ideas as to what the Council was and what its functions 
were. The remainder of the people, 107, had no idea what the Council 
was. Table 20 lists the responses of the people interviewed. 
TABLE 20 
RESPONDENTS DEFINITIONS OF THE LOWELL 
INSTITUTE COOPERATIVE BROADCASTING 
COUNCIL 
Response Number 
Did not have any idea ••••••••••••••••••••••••• 107 
Knew the exact answer ••••••••••••••••••••••.•• 21 
It is a group of schools that aid WGBH-TV ••••• 
It is an organization behind WGBH-TV •••••••••• 
It is an educational outlet in Boston ••••••••• 
It is part of the Lowell Institute •••••••••••• 
It is a source of money for the station ••••••• 
It is the Lowell Institute •••••••••••••••••••• 
It is connected with Ralph Lowell ••••••••••••• 
Other responses ••••••••••••••••••••••••••••••• 
No answer • •••••••••••••••••••••••••••••••••••• 
22 
14 
7 
4 
3 
2 
2 
10 
7 
Therefore under half of the respondents had any idea at all of wha 
the Council is and what it does. All of the responses offered were at 
least partially correct. Each person attempting to explain the Council 
had some small amount of information, regardless of how fragmentary 
it was. 
More than half know some sources of financial ald.--When asked if 
----- - -
the viewer knew how the station was financed most people were willing 
to guess or to make some statement and almost all were at least 
partially correct, The station receives funds from numerous different 
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sources, so that a person could not be expected to name all of them. 
However the major sources of income for the station are: The lowell 
Institute Cooperative Broadcasting Council, The Filene Trust, Boston 
Newspapers, public donations, and grants from industry and foundations. 
If a person was able to name all of the above sources of income, then 
his response was considered to be accurate and correct. Only four people 
were able to do this. A total of 115 respondents had some idea of how 
the station was financed, and only six of them were incorrect. Two 
people said that the station was financed by advertising and three other! 
said that WGBH-TV was state supported. One person said that it was an 
annual public subscription on each person who watched the station. Host 
of the people mentioned one or more of the several sources of financial 
aid. Table 21 lists the responses and the number of people who made 
each response. The number of responses is greater than the number of 
respondents because many of the respondents offered more than one source. 
Response 
TABLE 21 
SOURCES OF INCOME FOR WGBH-TV AS 
LISTED BY RESPONDENTS 
Number 
Correct response •••••••••••••••••••••...•.••. 4 
Fi 1 enes •••••••••••••••••••••••••••••••••••••• 45 
Donations by the public .•.•••••••••••••.••••• 38 
Lowell lnsti tute •.•••••••••.••••••.•.•...•••• 28 
Lowell Institute Cooperative Broadcasting-
Counci1 •••••••••••••••••••••••••••••••••••••• 22 
Schools and Universities ••••••••••••••••••••• 21 
Boston Globe ••••••••••••••••••••••••••••••••• 8 
Grants from industry ••••••••••••••••••••••••• 7 
Ralph Lowell •••.•••••••••••••.••••••••••••••• 5 
Harvard University ••••••••••••••••••.•••••.•• 5 
Boston Record •••••••••••••••••••••••••••••••• 5 
Boston American .••••••••••••••••••••••••••••• 4 
Foundations •••••••••••••••••••••••••••••••••• 3 
Massachusetts Institute of Technology •••••••• 3 
Other response that was partially correct •••• l2 
Incorrect answer ••••••••••••••••••••••.•••••• 6 
Had no idea how station was financed ••••••••• 62 
It was interesting to note that everyone of the respondents who 
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mentioned Filenes as a source of money, merely mentioned Filenes. No one 
said that the funds were contributed in memory of Edward A. and Lincoln 
Filene, which is the announcement that was made on the station. The 
feeling of those mentioning Filenes seemed to be that it was the Boston 
department store which helped to support WGBH-TV. 
It is also Interesting to note that not one person recalled the 
Boston Sunday Advertiser as a contributor to the station's finances, yet 
at least four people mentioned each of the other three newspapers which 
help to support the station. 
It should also be noted here that the questionnaires were completed 
before the station started its public, on the air, fund raising campaign 
====ll==·, ~c·===================~=== 
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in April of 1958. 
The Audience and the Educational Television and Radio Center 
Less than~ fourth~ of~ Educational Television~ Radio 
Center.--Two questions were asked pertaining to the Educational Tele-
vision and Radio Center. The first asked the respondent if he knew 
what the Center was, and the second asked the viewer if he could identi 
the initials "NET". 
In response to the first question, 192 people answered, and 77 
percent did not have any idea of what the Center was and what it did. 
Eleven people could identify the Center and correctly state its functio 
and another thirty people knew something about the Center, most of them 
right to varying degrees. Only two people were totally wrong with their 
answers. Eighteen of the thirty people came very close to the exact 
answer when they said that the Educational Television and Radio Center 
supplied programs to the station. Table 22 shows the various responses 
which the interviewees made, and the number of respondents who made 
each response. 
Response 
TABLE 22 
RESPONDENTS EXPLANATIONS OF THE 
EDUCATIONAL TELEVISION AND 
RAD I 0 CENTER 
Number 
Exact answera • •••••••••••••••••••••••••••••••••• 11 
The Center supplies programs to the station,,,,,l8 
The Center is affiliated with WGBH-TV ••••••••••• 3 
It is an organization which seeks to educate., •• 5 
Other response which was partially correct or-
incorrect .•....•...•..........•................• 7 
Did not have any idea what the Center was •••••• l48 
No answer. • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 7 
a In order to be considered an exact answer the viewer 
must have included the following facts about the Center 
in their answer: The Center is an organization which 
distributes programs on film to the educational s~ations 
in the United States, and it receives most of its pro-
grams from these stations, and many of WGBH-TV's pro-
grams come from the Center, and many of the Center's 
programs were produced here at WGBH-TV. 
Two 2f. five~ identify~ initials "NET''.--In response to the 
question pertaining to the initials "NET'', more people were familiar 
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with the symbol, than with any other question asked in this study, Of 
the 193 respondents answering the question, seventy four knew exactly 
what the initials meant, and sixteen others said they had seen the 
initials but could not recall their meaning. "NET" stands for National 
Educational Television, and the initials are the trademark for the 
Educational Television and Radio Center, The initials appear at the 
beginning and the end of each program distributed by the Center. 
Two people stated that the initials stood for "New England Theatre'~ 
and one person believed the initials meant "National 
Television", but could not identify the middle word. 
so 
The Audience and the Recalling of Credits 
Viewers~ not recognize names which appear in the credits 2f 
programs.--A question was asked to see if the viewer gave much attention 
to the opening and closing credits to individual programs, Two names 
were selected which appear in the credits, They were: Lewis Barlow 
and Whitney Thompson, Hr, Barlow has directed several different types 
of programs while Hr. Thompson directs primarily musical programs. On 
each of the programs these men direct, their name appears in the credits 
listed as producer-director. This means that each name is exposed to 
the viewers three to five times per week. 
Very few people recognized either name, even when they said that 
they watched the programs which the two men direct. There was no 
significant difference in the people who said they did watch a program 
directed by either of the men, and in the viewers who did not watch any 
of the programs directed by either Hr. Barlow or Hr. Thompson. 
£nlx ~definitely recognize~ Thompson's ~.--Of the 190 
responding to the question regarding Whitney Thompson's name, only two 
were definitely able to state that he was a director, and four more 
answered that he was connected with musical programs. Twelve people 
said that they had seen the name of Whitney Thompson but could not re-
call where they had seen it. The vast majority, over 90 percent, had 
never seen or heard the name before. 
Eight definitely identify Lewis Barlow.--When asked about the name 
of Lewis Barlow, eight people connected him with directing programs, 
Five of these eight people mentioned Hr. Barlow as a director, and 
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three stated that he was a producer. Twenty eight people said that they 
had seen the name, and seventeen of those could not recall where they 
had seen the name, The other eleven people said that Lewis Barlow was 
the conductor of the "Voice of Firestone", an American Broadcasting Net-
work musical program. The actual name of the conductor of the "Voice 
of Firestone" is Howard Barlow. Thus it can be seen why people could 
become confused with the names. The remaining 150 respondents said 
they had no idea of who Lewis Barlow might be. 
Whichever is the case in this instance, it is obvious that there 
are very very few people who notice and remember names which appear in 
the credits, especially those listed as producer-directors. Out of a 
total of 381 responses, only ten were definitely able to state the 
function of one of the two men. 
CHAPTER VII 
AUDIENCE COMPLAINTS AND SUGGESTIONS 
1 The final question of the study asked the viewer if he, or she, 
had any suggestions or comments on the station's operations, or the 
station's programming. About 32 percent of the respondents questioned 
offered either a complaint or a suggestion about the station. There 
were eleven complaints offered, but none of them were mentioned more 
than twice. There were thirty nine suggestions, with several receiving 
more than one mention. 
Complaints 
The complaints were offered on specific programs and on the 
general operation of the station. Since only thirteen of the 199 re-
spondents offered a complaint, it was impossible to draw conclusions. 
The complaints as they were stated follow and the number in 
parentheses indicates the number of times each complaint was made. 
"Your newspaper 1 istings are very poor." (2) 
"Your reception in Arlington is poor." (2) 
"The titles of your programs are not specific." ( 1 ) 
"Add a little humor to your offerings. Your programs 
are dull." (1) 
"You have too many keyboard shots on piano shows." (1) 
" ••• if you could just liven up a bit." (1) 
The limitations of the word audience should be remembered as this 
study is read. The word audience refers only to the "write-in" 
audience. Supra, p. 7. 
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"In many cases your teachers go too fast." {1) 
"Your station needs more publicity." (1) 
"You tend to get too c 1 ose to the c 1 ass room." ( 1) 
"···if you could use more visuals." (1) 
"Couldn't Mr. Lyons use visuals on his news?" (1) 
Suggestions 
Viewers~ !2 ~~programs repeated aqain.--Many more 
viewers had suggestions for things they would like to see done on the 
station. Fifteen respondents had requests that certain programs be re-
broadcast. These programs are all series that had been completed, at 
the time of the interview. The programs requested for repeats are liste 
in Table 23. 
TABLE 23 
PROGRAMS RESPONDENTS WOULD LIKE TO SEE 
RE-BROADCAST 
Program Number who 
want program again 
"Gardener 1 s A 1 manac11 • • • • • • • • • • • • • • • • • • • • • • • • • 6a 
"Baxter on Shakespeare"...................... 3 
"Heritage with Robert Frost''················· 3 
''The Space Agf!t'.............................. 1 
11 These are the Roots"........................ 1 
''Survival''•••••••·••·•••••••••••••••••••••••• 1 
''The Friendly Giant''·........................ 1 
a Since the interviews were completed "Gardener's 
A 1 manac" has returned to the air. 
~viewers suggest program ~.--Thirty two different sug-
gestions were made by the viewers concerning program ideas which some 
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of the viewers would like to see either in a new series or included in 
current programs. Of these the most mentioned were requests for more 
children's programs. About 10 percent of the respondents who made 
suggestions, made a request for more children's programs. The comments 
made by each of the viewers who wanted children's programs follow as 
they were stated. 
"We'd 1 ike to see more children's programs". (7) 
"You should have a children's program like Disney does." (1) 
", •• get the Bell Science series and broadcast them." (1) 
Six viewers offer~ !m ~~interview programs.--Six 
different people offered ideas for news and interview programs. Their 
comments and the number of times each comment was made follow. 
"We would 1 ike to see a topic of the day program." (1) 
"Let us have some opinion on your news." (1) 
"A good current events program would be good. (3) 
"Why not get Jerry Wi 11 iams of WMEX for an interview program?" (1) 
~viewers suggest music programming ideas.--Ten different 
people had suggestions for the station pertaining to its musical pro-
grams. All of these suggestions were for more of what is now being 
broadcast, or new ideas for programs. Each of the viewers comments in 
this area follow. 
"Could we have a series explaining modern music"? (1) 
"Let us have more pops concerts like last years." (3) 
"We would 1 ike to see more opera." (1) 
"We'd love to hear and see more music." (3) 
1 
"How about a music program with Woody?" (I) 
"Could we have a program on folk singing?" (1) 
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Six viewers sussest ~ ~ proqrams.--Six people mentioned that 
they would like to see more art programs on WGBH-TV. One person sug-
gested that the station broadcast the Boston Arts Festival, which at the 
time of this writing the station was doing. Three people merely stated 
that they would like more programs on art, and one person asked for a 
program explaining modern art. 
Books arouse interest of ~ viewers.--Six more respondents were 
interested in having more book review programs. Three of the six just 
asked for more book programs, one asked for more of Professor Albert 
Duhamel of "I've Been Reading", one wanted a course in 1 iterature, and 
another wanted a program on the great classics of literature. 
Viewers offer other program suqqestions.--Many other program sug-
gestions were offered by the viewers. They follow as they were stated. 
"How about a homemaking program in the morning?" (1) 
"We 1 d 1 ike another math program." (2) 
"I'd 1 ike a course in shorthand." (1) 
"A do-it-yourself program would be well received." (3) 
"We'd love to see films, especially travel films." (I) 
"Why not make your French course more advanced?" (I) 
"A good course in German would be good." (1) 
Woody here refers to G. Wallace Woodworth of Harvard who does a pro-
gram for WGBH-FM, and who is scheduled to appear on WGBH-TV in the 
future. 
"How about a Russi an course?" (I) 
"Could you possibly broadcast on Sunday nights?" (1) 
"Could we have more typing programs?" (1) 
"A course in history with dramatized parts would be good." (1) 
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CHAPTER VIII 
SUMMARY AND CONCLUSIONS 
From this study of the WGBH-TV "write-in" audience what are some 
of the conclusions that can be drawn from the results of the 199 tele-
phone conversations? There appears to be one major conclusion on the 
part of this writer. It is that WGBH-TV is reaching a "write-in" audienc 
which is very stable financially, highly educated, and an older mature 
audience. 
The facts shown in this study that lead to this conclusion are 
simple and clear. The income level of the respondents is much higher 
than the income level of the average household in the Boston urban area. 
The educational level of the "write-in" viewer is also far above the 
average of the Boston urban area. Some 43 percent of the respondents 
have at least one college degree, and only about 12 percent have not 
completed high school. The audience studied is predominately an older 
one. More than half of the respondents were over forty five years of 
age. The "write-in" audience is also one which is highly profession-
alized. There was a much greater percentage of professional workers in 
the audience studied than in the Boston urban figures, and conversely the 
number of laborers in the "write-in" audience was far below the same 
class in the Boston urban area. 
There are many other things that can be said about the "write-in" 
audience. The respondents had a very high opinion of the station and 
its operations. Almost everyone's question had a favorable opinion or 
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comment about the station, and most of those who did not offer opinions 
were the "write-in" viewers who did not watch the station on a regular 
basis. It was also discovered that very few of the respondents studied 
watch the station on a regular basis, with about 60 percent watching two 
or fewer programs per week on a regular basis. 
Of the programs which the station offers to the public, Louis M. 
Lyons and his news and interview programs were the most popular among 
the respondents. The language programs also were rated very high by 
those people who were questioned. But even Mr. Lyons was watched by 
only forty six of the 199 respondents. 
Another interesting result of the study is that fewer than half of 
the children in the families studied watch WGBH-TV, and the great 
majority of those who do watch the station, do so only under parental 
supervision. 
The study found that only 10 percent of the respondents watch all 
three of the programs studied in depth. "I've Been Reading" had the 
largest audience of the three program studied, with more than half of 
the 199 respondents watching the program from time to time. About 40 
percent of the respondents had seen "Science Reporter", while only 25 
percent reported having seen "Decisions 1 958". 
In the case of "Decisions 1958", almost half of those who reported 
that they had seen the program had watched only once or twice. The 
same was true for "Science Reporter". Again in this case, there were 
very few regular viewers. However in the case of "I've Been Reading" 
almost half of the people who said that they had seen the program, watch 
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on what this writer terms a regular basis. 
The "write-in" audience did not prove to be very efficient at re-
calling the individual topics of the programs. Only about one half of 
the "Decisions 1958" viewers could recall even one of the program topics 
discussed. In "Science Reporter's" case very few of the viewers could 
recall a topic. About one half of the viewers of "1 1ve Been Reading" 
were able to recall one or more books that had been discussed. However 
the "I've Been Reading" program did influence the book buying habits for 
a few of its viewers. About one of every nine respondents who viewed thE 
program had bought a book because of the discussion. 
The three programs offered different results on the recalling of 
the hosts name. Almost one half of the respondents who had seen "I've 
Been Reading" and "Decisions 1958" could recall the name of the host. 
However only one in ten could recall the name of the host on "Science 
Reporter''. 
In the case of all three programs the newspaper was the most 
mentioned source where people first heard of the programs, and in two 
of the three programs, WGBH-TV promotional messages were the second most 
popular source. Tuning in by chance ranked second or third in all three 
cases. 
The major i ty of the audience for both ''Decisions 1958'' and '' 11 ve 
Been Reading" was an older one. Only 15 percent of the "I've Been 
Reading" audience was under thirty five years of age. "Science Reporte~ 
audience however was a younger one with 60 percent of the people in the 
middle age brackets of twenty six to fifty five years of age. The 
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audience for all three programs was highly educated, and had more ed-
ucation in the average of the total number of respondents. 
This study also shows that for the most part the "write-in" 
audience does not know very much about the station and its operations. 
More than half of the respondents had no idea of what the Lowell 
Institute Cooperative Broadcasting Council was, and only about half 
had any idea at all of where the station receives its money. Only one 
person in four knew anything about the Educational Television and Radio 
Center, yet 40 percent of the respondents could identify the initials 
"NET', which is the trademark of the Center. Less than 10 percent of 
the "write-in" audience could identify one of the two producer-di-
rectors who were listed. This would Indicate that the respondents 
are not very observant of the opening and closing credits of an in-
dividual program. 
This study serves to verify findings of other studies done in the 
field of educational television audience research, while its findings 
do differ with some other findings. However it must be remembered 
that this study questioned only "write-in" viewers and how repre-
sentative of the total audience these viewers are is not known. 
The major difference in the findings of this study and others 
done before in this field is that the "write-in" audience is primarily 
an older one. This is in sharp contrast with the findings of Kent 
Geiger and Robert Sokol in their survey at Tufts University. 1 Their 
1 Supra, Chapter I. 
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study found that the younger person is more likely to view WGBH-TV. 
Other studies done by Schramm in California, Harwood in California, 
1 
and Geiger and Sokol in Boston, all described earlier, show that the 
audience for educational television is a highly educated one. This 
study offers the same results. 
Schramm, found in his study of the KQED audience that very few 
people watch educational television on a regular basis. This study 
shows the same to be true for WGBH-TV's "write-in" audience. 
Flick in his study in Detroit, 2 shows that the newspaper is the 
number one source of hearing about educational programs. This study of 
the "write-in" audience shows the same to be true for WGBH-TV. 
In summary then, this study of the "write-in" audience of WGBH•TV 
shows for the most part the same conclusions that other studies in the 
field have shown. 
1 !!?1.!!.· 
2 Supra, Chapter I. 
APPENDIX I 
THE QUESTIONNAIRE 
WGBH Audience Survey Questionnaire 
Thesis Study by Stewart White 
Number __ _ 
1. What is your overall opinion of WGBH-TV? 
2. Off, hand, what programs do you recall that you watch on a regular 
basis on WGBH-TV? 
3. Do you recall having seen the program "Decisions 1958"? 
(If yes, ask the following questions} 
yes no 
A. 
B. 
c. 
Do you recall how many times 1-2 3-5 6-10 
Have you ever called the program with a question 
Do you recall any of the topics discussed? 
11-up 
to ask? 
other 
yes no 
D. Do you feel that after listening to the program your knowledge 
of the topics has increased? yes no 
Any specific reason why you feel this way? 
E. Have you dis.cussed any of the topics with other people since the 
program? yes no 
With whom? 
F. Where did you first hear of "Decisions 1958"? 
G. Do you happen to remember the name of the moderator of the 
discussion? Parkman no other ____ _ 
4. Do you recall seeing the series of programs "Science Reporter"? 
yes no 
(If yes ask the following questions} 
A. Do you recall how often? 1-2 3-5 6-10 11-up other 
B. Do you happen to know the name of the host? Torrey no other_ 
c. Have you ever studied science? yes no 
If so, where? 
What areas? 
D. Do you feel that the program is presented in a clear and an 
interesting way? yes no not sure 
E. Do you recall any of the recent topics? 
And which ones were of particular interest to you? 
F. Where did you first hear of this program? 
5. Do you ever recall seeing the program "Government at Work"? yes 
no not sure 
(If so, ask the following questions) 
A. Who is the host? 
B. What does the program deal with? 
C. What night of the week is it broadcast? 
6. Do you recall seeing the program "I've Been Reading"? yes no 
not sure 
(If yes, ask the following questions) 
A. Howoften? 1-2 3-5 6-10 11-up other_-:-::_ 
B. What books do you recall that have been discussed? 
C. Has the program ever induced you to go out and buy a book that 
was discussed? yes no not sure 
D. Where did you first hear of the program? 
E. Do you happen to remember the name of the host? 
Duhamel no other _______ _ 
7. Are there any children in your household? 
(If yes, ask the following questions) 
yes no 
A. Their ages 
B. Do they wat-c~h~t-e~l-ev~i-s~io-n~?~.--y-e--s no not sure 
C. Do they watch WGBH-TV? yes no not sure 
(If yes, ask the following questions) 
D. What Channel Two programs do they watch? 
E. Why do they watch these programs? That is, on their own, or 
with some sort of parental supervision? 
on their own parental supervision 
other -------------
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8. Are there any programs on Channel Two which you have seen, but have 
stopped watching for some reason? 
Why did you stop watching these programs? 
9. Do you happen to know what the Lowell Institute Cooperative Broad-
casting Council is? yes no not sure 
Their response: 
10. Do you know what the Educational Television and Radio Center is? 
11 • 
12. 
Have 
If 
yes no 
Their response: 
you ever seen the sign 
so, what does it mean? 
National Educational 
not sure 
"NET"? yes no 
Television Other response, ______________________ __ 
Did you happen to see the "Scarecrow''? yes 
not sure 
no not sure 
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If yes, which performance? Sat. night Sun. 
What was your impression of the performance? 
after Sun. night 
13. Have you ever seen the name Whitney Thompson on Channel Two? yes no 
If so, do you know what he does? 
Have you ever seen the name Lewis Barlow on Channel Two? yes no 
lf so, do you know what he does? 
14. Do you happen to know how the station is financed? yes no 
15. Please obtain, if possible the following information about the 
respondents. 
Age ______ _ Last grade of school completed-------------
Occupation of the head of the household -------------------------
What income group do you fall into? 0-3 4-6 7-9 10-15 16-up 
other response -------------------
16. Have you any suggestions for the station's programming or general 
operations? 
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NOTE: lt should be noted that question 5 was deleted after 24 inter-
views. The question was designed as a dummy question. This 
program did not exist. However two weeks after the interviews 
started, another program "Camera on the Commonwealth" which dealt 
with the aspects of the government was broadcast by the station. 
ln order to avoid confusion, this question was therefore deleted. 
APPEND IX II 
INSTRUCTIONS GIVEN TO TELEPHONE INTERVIEWERS 
This survey is being conducted by Stewart White for his Master's 
Thesis and for WGBH-TV. We are calling 250 people and conducting rather 
extensive telephone interviews. Each call should last anywhere from 
five to fifteen minutes, depending upon how cooperative the person is and 
how much they like to talk. 
You should use this paragraph once you have made contact with the 
person whose name appears on the telephone list which you have been given: 
"This is , and I am calling for WGBH-TV, Channel Two, 
in Boston". In the past few months you have written to the station in 
regards to one of our programs, At the present time 
we are calling a~ of the people who have written to us, to try to find 
out a little more about their viewing habits and their opinions of the 
station. I wonder if you might have a few minutes in which I could ask 
you a few questions about WGBH-TV?" 
The telephone numbers and names of the people to be contacted are 
included in this packet. The following information is included with 
the names: 
NAME ADDRESS TOWN PROGRAM WRITTEN ABOUT TELEPHONE NUMBER 
Please remember to be a courteous as humanly possible. You are 
acting as a representative of the station. And public relations is half 
the fight in educational television. 
QUESTIONNAIRE INFORMATION 
In the upper right hand corner of the first page of each question-
naire is a space for a number. The number that should be placed there 
will be found next to the name of the person being called. Please make 
sure that you include this number, otherwise I have no record of who has 
and who has not been called. 
#1. Just try to get a general idea of what the respondent says here. 
We're not interested in exact wording of the answers, just the 
overall opinions expressed. 
#2. List the program exactly as they state it. Pry as much as possible 
for exact titles. For instance if they say they watch the Thursday 
night music program, try to get them to give you the exact title. 
#3. If the respondent answers no, go on to #4. If respondent answers 
yes ask the sub-questions. 
3A. Circle appropriate answer. 
3B. Circle appropriate answer. 
3C. List the topic exactly as the respondent states it. 
3D. Try to get specific answers here. Just don't accept general 
answers. 
3E. Circle appropriate answer, and pry for specific reasons. 
3F. List source as they state it. 
3G. Circle appropriate answer or fill in under other. 
#4. C i rc 1 e appropriate answer. 1 f no, go on to #6. If yes, ask the 
sub-questions. 
4A. Circle appropriate answer. 
4B. Circle appropriate answer. 
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4C. Circle yes or no, and then ask sub-questions if answer is yes. 
4D. Circle appropriate answer. 
4E. List topics as they state them. Ignore the second part of 4E. 
4F. List source as they state it. 
#5. DO NOT ASK THIS QUESTION. IGNORE IT ENTIRELY. GO ON TO #6. 
#6. If answer is yes, then ask sub-questions. If answer is no, go on 
to question 7. 
6A. Circle appropriate response. 
6B. List books exactly as they state them. 
6c. If yes, try to get exact book titles. 
6D. List source as they state it. 
6E. Circle appropriate answer, or fill in under other. 
#7. If answer is no, go on to #8. If answer is yes, keep asking 
questions until you get a no answer. 
#8. Pry deep here. See if there are any programs which have annoyed 
the audience in any way. I'm not so much interested in programs 
they are not interested in, but in programs which they are inter-
ested and have stopped watching. List the programs exactly as 
they state them. 
#9. List their response as close to word for word as possible. The 
LICBC is composed of all the Institutions listed on the enclosed 
piece of WGBH stationery. If the respondent asks you what the 
LICBC is, offer them this reply: "The LICBC Is an organization 
of twelve universities, colleges, and cultural groups which operate 
the station. They supply the station with personnel for our program 
and each member supports the station financially with a set amount 
of money each year." 
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#10. List their answer as closely to word for word as you can. If the 
respondent asks for information on the ETRC, offer them this answer: 
"The Educational Television and Radio Center is an organization 
located in Ann Arbor, Michigan which supplies programs to the ed-
ucational stations in this country. These programs are gathered 
on film from each of the thirty odd educational television stations 
in the United States, and then are distributed on a nation-wide 
basis. Many of the programs you see on WGBH-TV are supplied to the 
Center, and many of the programs produced here at WGBH-TV are sent 
to the Center for national distribution. Among them are the 
Symphony Concerts, the language lessons, and Discovery. 
#11 When asking this question, say "Initials" instead of "sign." The 
question should read, "Have you ever seen the initials "NET"? The 
initials stand for National Educational Television, and are the 
trademark of the Center. They appear at the beginning and the end 
of each program distributed by the Center. 
#12. "Scarecrow'' was a two hour drama presented three times "I ive" in 
February of this year. It dealt with witchcraft in New England in 
the 18th century. Just get a general idea of their impression. We 
do not need to have word for word answers here. 
#13. Both of these gentlemen are producer-directors at WGBH-TV. Their 
names appear at the end of each program which they are connected 
with. 
#14. List the sources exactly as they state them. Just list what they 
say. If they ask for the sources of financial aid offer them this 
answer: "WGBH-TV is operated by the LICBC, and each member of the 
council contributes a set amount of money each year. Other sources 
of money come from public donation, trust funds, and our Sunday 
programming is paid for by four Boston newspapers in part. They 
are the Globe, Record, American, and Advertiser. 
#15. Make sure they know that answering these questions is optional. If 
the person prefers not to answer, do not press for the information. 
#16. List the suggestions exactly as they state them, Let them say as 
much as they desire. 
At the conclusion of the interview, thank each person for their 
help and cooperation, and invite them to contact the station if they ever 
have any comments, whether good or bad. 
If someone puts you on the spot with a question you can not answer, 
tell them you are working with the station only on the survey, and that 
for an answer they should write to the station's Public Relations depart-
ment for a complete answer. 
If you have any questions or run into any problems, call Stewart 
White at the station UNiversity 4-6400 anytime between 2 and 11 P.M. 
Try to make your calls at a time that will be convenient for the 
respondent, I would not call anyone after 10 P.M. I have found that 
it is just about impossible to reach men in the daytime hours, whereas 
it is usually pretty easy to reach the women, especially if they are 
married, 
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When you have finished all the questionnaires you feel you are 
able to, contact Stewart White and he will call for those which you have 
completed. If there are names which you can not contact, list them on 
a sheet of paper and the reason why you could not contact them. 
Good luck and thanks a million in advance, 
APPEND IX Ill 
AREAS INCLUDED IN THIS STUDY 
The following cities and towns were included in the sample that was 
taken of the mailing list of WGBH-TV: 
Arlington 
Belmont 
Braintree 
Brighton 
Boston 
Brookline 
Cambridge 
Charlestown 
Chelsea 
Dedham 
Dorchester 
East Boston 
Everett 
Hingham 
Hull 
Hyde Park 
Jamaica Plain 
Lexington 
Lynn 
Ma 1 den 
Medford 
Melrose 
Milton 
Needham 
Newton 
Quincy 
Reading 
Revere 
Roxbury 
Somerville 
South Boston 
Stoneham 
Wakefield 
Waltham 
Watertown 
Wellesley 
Weymouth 
Winchester 
Winthrop 
Woburn 
APPEND IX IV 
I 
AREAS INCLUDED IN THE BOSTON URBAN AREA 
The following cities and towns were included in the Boston urban 
area figures used in this study: 
Middlesex County 
Arlington 
Ash 1 and;, 
Belmont 
Cambridge 
Everett 
F rami ngham>'< 
Lexington 
Mal den 
Melrose 
Newton 
Reading 
Somervi 11 e 
Stoneham 
Wakefield 
Waltham 
Watertown 
Wayland;, 
Winchester 
Woburn 
Norfo 1 k County 
Braintree 
Brook! ine 
Dedham 
Milton 
Needham 
Norwood>'' 
Quincy 
Randol ph;, 
Wellesley 
Westwood>'< 
Weymouth 
Plymouth County 
Hingham 
Hu 11 
Suffo I k County 
Boston 
Chelsea 
Revere 
Winthrop 
;, Cities marked with a ;, were not inc 1 uded in the 
telephone sample. 
United States Bureau of the Census: Seventeenth Census of the United 
States: 1950. Characteristics of the Population, XXI, p-.-1~ 
Question I. 
Question 2. 
APPENDIX V 
THE QUESTIONS AND THE RESPONSES 
"What is your overall opinion of WGBH-TV?" 
Responses Number 
No answer ... •••••••••••••••••••••••••.• 
I do not watch very much •••••.•.•.•••• 24 
Exce11ent ••••••••••••••••••••••••••••• 18 
Very good • ............................. 42 
Wonderful ••• , ••••••••••••••••••••••••• 18 
Very interesting station •••••••••••••• ll 
Enjoy it very much ••.•••••••.••••.•••• 33 
It Is of very high caliber •••••••••••• l3 
Best television station there is •••••• l2 
I 1 ike what I watch ••••••••••••••••••• 9 
Other ••••••••••••••••••••••••••••••.•• 18 
"Off hand, what programs do you recall that you 
watch on a regular basis?" 
Program Number of persons who 
mentioned program 
Louis M, Lyons •.••••••••••.••.••••••••••••••• 46 
"French Through Television" ..••.•...•.••••.•. 32 
''DiscoverY'········••••••••••••••••••••••••••29 
"Basic Mathematics''••••••••••••••••••••••••••29 
"Boston Symphony Orchestra Concerts" ••••••••• 28 
''Gardener's Almanac'' •.•..•••••....••.••..•••• 23 
''Psychology One''•••••••• •.••.....•.•.••.•..• . 19 
''Spanish Through Television''••••••••••••••••• IS 
Art Museum Programs ..•.••.•....••.••.•....... 16 
''1 1 ve Been Reading''•••••••••••••••••••••·••••16 
"The Film Critic''••••·•••••••••••••••••••••••13 
"Father 0 1 Connor 1 s Jazz" ...................... 12 
''People and Business''•••••••••••••••••••·••••ll 
"Let•s Learn to Type'.~······················ll 
''Words''· ......................................... 1 0 
11 Sc i ence Reporter'' •...•.•..•••....•.•........ 8 
"Instruments of the Band" •.....•....•.•..••.. 8 
"Baxter on Shakespeare" ...••......•••••..•... 8 
''The World and Physics''···••••••••••••••••••• 8 
(Question 2, continued) 
''Decisions 1958'' ••..•••••.••.......•.••. 7 
''Performance''· •.•••••••..•••..•••.••..•• 7 
''These are the Roots''• ••....•••••••••••. 7 
"Weather and Sports Report".. • • • • • • • • • • • 6 
''Opera for TomorroW' ••••.••••.•....•.••• 6 
11Contempory Drama"•••••••••••••••••••••• 6 
"Weather For You" •••••••••••••.••••••••• 5 
11 Plain Engl ish11 ••••••••••••••••••••••••• 5 
"Borovsky Plays Bach" •••••••.••••••••••• 5 
''Face the Nation" •••••.•.••.•.••.•.•..•. 5 
''Heritage'' .•..•.••••••.•.•••.•.•.•.••.•. 5 
''Inside the Arts''••••••••••••••••••••••· 5 
"The Wrath of Achilles" •..••.•...••.•••. 5 
"Visit with a Sculptor" •.••••••••••••••• 5 
"W i 11 i am Pierce and the News". • • • • • • • • • • 4 
"Adventures in Art" ••••.•.••...••••...•• 4 
"The Written Word" •••••••••••••••••••••• 4 
''The Last Word''• •••••••••••••••••••••••• 4 
"Youth Speaks Its Hi nd11 ••••••••••••••••• 4 
''The World We Want •••••••••••••••••••••• 4 
''Dinner Music''··••••••••••••••••••·••••• 4 
''The Godkin Lectures" ••••••••••••••••••• 4 
"Adventures in Number and Space'' •••••••• 3 
"Of Plays and Players" •.•••••••••••••••• 3 
"Design for Health11 ••••••••••••••••••••• 3 
"Of Science and Scientists" ••••••••••••• 3 
''Introductory Geology''·················· 3 
• 'Johns Hopkins F i 1 e Seven'' • • • • • • • • • • • • • • 2 
''Camera Three'' •••••.•••••••••••••••.•••. 2 
''lf118ges•• •••••••••••••.•.••••.••.•••••••• 2 
''Miklos Schwalb''· ••••••••••••.•••.•••••• 2 
"Bengtz on Drawing"••••••••••••••••••••• 2 
"The Constitution and Human Rights" ••••• 2 
"The Friendly Giant"•••••••••••••••••••• 2 
"Youth Wants to Know11 ••••••••••••••••••• 2 
"The Open Mind" .••••••••••.•.••••••.•••• 2 
"Mathematics with Clifton Fadiman" •••••• 1 
"Action at Law'', "Doctors in Space'', 
''Roundup· of the British Weeklies", The 
Graphic Arts", "Surv iva 1", "The Cha 11 ange 
of Corm~unisrrl', "Let's Take a Trip", "Piano 
Forte", "Arts and the Gods", "Outlook", 
"W i sdorrl', "Ta 1 es of Poindexter", "The Space 
Age'', ''Music and the Renaissance'', ''The 
Sense of Poetry", and "The United Nations 
Revievt' •••••••••••••••••••••••• ~ •••.•••. 1 {each) 
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Question 3. 
Question 3A. 
Question 3B. 
Question 3C. 
"Do you recall seeing the program 'Decisions 1958'?" 
Response Number 
No answer ••••.•••••.••••••••.••• 3 
Not sure ........................ . 
No ••••••••••••••••••••••••••••• 145 
Yes.. . . • . • • • . . • • • . • • • . • • • • • . . . . 50 
Do you recall how often?" 
Response Number 
No answer • ••••••••••••••••••••• 148 
Not sure....................... 1 
1-2 times •••••••••••••••••••••• 23 
3-5 times ....................... 21 
6-1 0 times. • . . . • • • • . . . . . . . . . . • . 4 
1 l - or more times............. 1 
Other... . • . . . . . . • . . . • . • . . • . . . . . 1 
Have you ever called the program with a question to ask?" 
Response Number 
No answer •••••••••.•••.•••••••• 152 
Not sure •••••••••••••••••••••.. 1 
Yes. • . . . . . . . • . . . . . . . . . . . . . . . . . . 4 
No. • • • • • • • • • • • • • • • • • • • • • • • • . • • . 42 
"Do you recall any of the topics that were discussed? 11 
Topic Number recalling 
Can We Deal with Russia? •••.•••.•.•••.•••• 3 
What Security in the Rocket Age? •••••••••• 5 
United Europe: Partner or Rival? •••••••••• 1 
Middle East: New u.s. Responsibility? ••••• 4 
Awakening Africa: Threat or Promise? •••••• 3 
What U. S. Economic Policy? ••••••••••.•••• 6 
Should the U. S. Deal with Red China? ••••• 8 
Whose u. N. Is It? ••••.••••••.•••••••••••• 2 
No answer . ••••••••••••••••••••.•••.•••••• 148 
No topic recalled •••••••••••••••••••••••• 28 
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Question 30. "Do you feel that your knowledge of the topics has in-
creased?" 
Response Number 
No answer • •••••••••••••••••••••••• 150 
Not sure .•••••••••.•••••••.•.•.•.. 3 
Just yes •••••••••••••••••••••••••• 24 
No. • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 4 
You don't retain much information. 1 
It contains practical information. 1 
Good views are expressed •••••••••• 4 
It stimulates interest in the topic 1 
Valuable information in the program 4 
It is very broadening ••••••••••••• 7 
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Question 3E. "Have you ever discussed the topics with other people after 
the program?" (Some respondents listed more than one person 
they discussed topics with,) 
Response Number 
No answer •• ••••••••••••••••••••••• 152 
Not sure •••••••••••••••••••••••••• 1 
Yes. • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 6 
No. • • • • • • • • . • • • • • • • • • • • • • • • • • • • • • • 28 
Fami 1 y members ••••••• ,............ 5 
With friends •••••••••••••••••••••• 11 
With business associates.......... 1 
With the World Affairs Council •••• 1 
At the League of Women Voters ••••• 2 Other............................. 1 
Question 3F. "Where did you first hear of the program?" 
Response Number 
No answer •• ••••••••••••••••••••••• t 50 
Not sure •••••••••••••••• ,......... 4 
Ne\\'spaper......................... 14 
.ll ~·.. . . . . . . . . . . . . . . . . . . . . . . . 6 
Channel Two promotional messages •• 10 
Through friends ................... 0 
World Affairs Council ••••••••••••• 3 
Just tuned in by chance ••••••••••• 8 Other............................. 4 
Question 3G. 
Question 4. 
Question 4A. 
Question 4B. 
Question 4E. 
"Do you remember the name of the moderator of the dis-
cussion?'' 
Response Number 
No answer • ......................... 1 51 
No...... . . . . • . . . . • . . • . . . . . . . . . . . . . 27 
Parkman. • • • • • • • • • • • • • • . • • • • • • • • • • . 21 
Other •.••••••••••••••••••••..••••• 0 
"Do you recall seeing the program "Science Reporter"? 
Response Number 
No answer. • • • • • • • • • . • • • • • • • • • • • • • • 1 
Not sure .••••••••••••••••••••••••• 5 
Yes. . . • . . • . . . . • • • . . . . • . . . • . . . . . . • . 79 
No • •••••••••••••••••••••••••••• , •• 1 14 
"How often have you watched?" 
Response Number 
No answer • •••••••••••••••••••••••• 1 20 
Not sure.......................... 2 
1-2 times ••••••••••••••••••••••••• 27 
3-5 times ••••••••••••••••••••••••• 28 
6- 1 0 times. • • • . • • • • . • • • • • • • . • . • . . . 6 
11-or more times ••••••••••.•.••••. 15 Other............................. 1 
"Do you happen to know the name of the host?" 
Response Number 
No answer •••. .••••••••.••......... 121 
No.. • • • • • • • • • • • • • • • • • • • • • • • • • • • • • . 64 
Torrey •• ••.••.•••.••.....•...• , • • . 12 
Other ..•........••.••• · .•••.•...•.. 2 
"Do you recall any of the recent topics?" 
Number of topics recalled Number 
No answer •• ••••••••••••••••••••••• 1 26 
None. • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 60 
1 • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 7 
2. . • . • • . • • . . . . . . • . . . . . . . . . . . . • . . . . 4 
3 • . . . . . . . • . . . • . • • . • . • • • • . . • . . . . . . . 2 
4 or Ol()re......................... 0 
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Question 4F. 
Question 6. 
Question 6A. 
Question 6B. 
"Where did you first hear of the program?" 
Response Number 
No answer • •••••••••••••••••••••••• 128 
Not sure •.•••••••••••••••••••••••• 10 
Newspaper.. • • • • • • • • • • • • • • • • • • • • • . . 17 
TV Guide. • • • • • • • • • • • • • • • • • • • • • • • • • 1 0 
WGBH-TV Promotional Messages •••••• 12 
Through a friend •••••••••••••••••• 4 
Tune in by chance •••.••••••••••••• 14 
Other ••••••••••••••••••••••••••••. 5 
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"Do you ever recall seeing the program" 11ve Been Reading?" 
Response Number 
No answer. • • • • • • • • • • • • • • • • • • • • • • • • 3 
Not Sure.......................... 3 
Yes ••••••••••••••••••••••••••••••• 107 
No •••••••••••••••••••••••••••••••• 86 
"How often have you seen the program?" 
Response Number 
No answer •••..••••••••••.••••••••• 92 
Not sure ••••••••••••••••••••.•••.• 0 
1-2 times . •...•...•.•..•• • • . . • • • . • 29 
3-5 times ••...••••........••.•..•. 29 
6-1 0 t i mes. • . • • • • • • . • • • • • • • . • . . • . . 1 6 
11-or more times ••••.••.••••.•.•.• 30 
Other.~ .....•.•...••...•...•.••••• 3 
"What books do you recall that have been discussed?" 
Number reca 11 ed Number 
No answer. • • • • • • • • • • • • • • • • • • • • • • • • 91 
None •••••••••••••••••••••••••••••• 67 
1 • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 22 
2. • . • • • • • • • • • . • • • • • . • • • • • • • • • • • • • • 1 2 
3 • • • • • • • • • • • • . • • • • • • . • • • • • • . • • • • • • 4 
4. . . . • . • . . • . . . . . • . . . . . . . . . . . . . . . . . 3 
5 or f11()re........................... 0 
Question 6C. 
Question 60, 
Question 6E. 
Question 7. 
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"Has the program ever induced you to go out and buy a book 
after it was discussed?" 
Response Number 
No answer ••• •••••••••••• , •••.••••• 100 
Not sure.......................... 0 
Yes, recalled no titles ••••••••••• 10 
No. • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 76 
Bought one book by title •••••••••• 11 
Bought two books by title ••••••••• 2 
"Where did you first hear of the program?" 
Response Number 
No answer • ••••••••••••••••••• , •••. 1 03 
Not sure.......................... 6 
Newspaper ••••••••••••••••••••••••• 36 
TV Guide •••••••••••••••••••••••••. 8 
WGBH-TV Promotional messages •••••• 18 
Through friends ••••••••••••••••••• 5 
On the radio ••••••••••.••••••••••• 3 
In a library •••••••••••••••••••••• 0 
In a bookstore •••••••••••.••••.•.• 0 
Just tuned in by chance ••••••••••• 16 
Other. • • . . . . • • • . • • • • • • • . • . • . . . . • . . 4 
"Do you happen to remember the name of the host?" 
Response Number 
No answer •• •••••••••••••••.••••••• 106 
No •• ••••••• , • • • • • • • • • • • • • • • • • • • • • • 47 
Duhamel •.•• , •••••••••••• , •• , •••••• 41 
Other. . • . • . • . . • • • . . . • . • • • . . . • . . . . . 5 
"Are there any children in your household?" 
Response Number 
No answer.... . . . • . . . . . . . . . . . . . . .. . . 5 
No •••••••••••••••••••••••••••••••• 120 
Yes •..•.••••••...••...•..•.•.. : ••. 74 
'• 
Question 7B and 7C. "Do they watch television? And do they watch 
WGBH-TV?" 
Response Number 
No answer • •••••••••••••••••••••••. 125 
Do not watch any television ••••••• 
Watch only commercial television •• 
4 
35 
Watch WGBH-TV ••••••••••••••••••••• 35 
Question 7D. "What programs do they watch on WGBH-TV?" (Some respond-
ents listed more than one program.) 
Program Number who 
watch 
No answer • •• , • , ••••••••••••••••••• , • l 65 
None •••••••••••••••••••••••••••••••• 16 
French Through Television ••••••••••• 4 
Discovery ••••••••••••••••••••••••••.• 4 
Science Reporter ••••••••••••.••••••• 3 
Let's Have a Story ••••••••••••.••.•• 2 
Basic Mathematics ••••••••••••••••.•• 2 
Adventures in Number and Space •••••• 2 
Boston Symphony Orchestra Concerts •• 2 
Let's Learn to Type................. l 
Arts and the Gods................... 1 
Art Museum Programs.................. 1 
Louis M, Lyons •••••••• ,............. 1 
The Friendly Giant •••••••••••••••••• 2 
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Question ?E. "Why do they watch WGBH-TV; that is on their own, or with 
parental supervision?" 
Response Number 
No answer •••••••••••••••••••.••••• 177 
On their own •••••••••••••••••.•••• 6 
With parental supervision ••••••••• 16 
Question 8, "Are there any programs which you have stopped watching, 
and if so why did you stop watching? 
Response Number 
No answer ••••••••••••••••••••••••• 10 
None •••••••••••••••••••••••••••••• 1ST 
1 • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 29 
2. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . • . 7 
3 • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 2 
4 or rTIIJre... • • • • • • • • • • • • • • • • • • • • • • 0 
{A complete listing of the programs and the 
reasons given is found in the text of this 
paper.) 
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Question 9. "Do you happen to know what the Lowell Institute Cooperative 
Broadcasting Council is?" 
Response Number 
No answer. . • • • • • • • • • • • • • • • • • • • • • • • 7 
No •••••••••••••••••••••••••••••••• 107 
Knew exact answer ••••••••••••••••• 21 
It is a group of schools who aid 
WGBH.. • • • • • • • • • • • • • • • • • • • • • • • • • • • • 22 
It is behind the station •••••••••• 14 
It is part of the Lowell Institute 2 
It is the Lowell Institute ........ 4 
It is an educational outlet ••••••• 7 
It is a source of money to the 
station........................... 3 
Connected with Ralph Lowell and a 
bank.............................. 2 
Other ••••••••••••••••••••••••••••• 10 
Question 10. "Do you know what the Educational Television and Radio 
Center is?" 
Response Number 
No answer... . . . . • • • . • . . . . . • • • . . . . . 7 
No •••••••••••••••••••••••••••••••• 14.8 
Exact answer. • • • • • • • • • • • • • • • • • • • • • 11 
They supply programs to WGBH-TV ••• 18 
They are affiliated with the station3 
They are an organization that tries 
to educate ••••••••••••••••••..•••• 5 
They are the institute that puts 
on WGBH-TV •••••••••••••••••••.•••• 
Question 10, 
Question 11. 
(Continued) 
lt is the cooperative efforts of 
Ralph Lowell and NBC,,,,,,,,,,,,,, 1 
Other •••••••••••••.••••••••••.•••. 5 
"Have you ever seen the sign "NET'!" 
Response Number 
No answer.... . • • . • • • . . • . • . • . . . • . . . 6 
No • ••••••••••••••••••••••••••••••• 1 00 
Nat i ona 1 Educational Television, •• 74 
Just yes, could not define •••••••• 16 
New England Theatre ••••••••••••••. 2 
National Television.... 1 
Question 12. "Did you happen to see the "Scarecrow''?" 
two performances.) 
Response Number 
No answer. • • • • • • • • • • • • • • • • • • • • • • • • 9 
No • ••••••••••••••••••••••••••••••• 1 60 
Yes, no specific program •• ; •..•••. 5 
Saturday night •••••••••••••••••••• 13 
Sunday afternoon •••••••••••.•••••• 11 
Sunday night ••••.••••••••••••••.•• 2 
(Some 1 i sted 
Question 12A. "What was your impression of the production?" 
Response Number 
No answer • •••••••••••••••••••••••• 170 
Not sure •••••••••••••••••••••••••• 0 
It was too deep ••••••••••••••••••• 3 
I did not enjoy it ................ 6 
It was exce11 ent.................. 9 
It was very good •••••••••••••••••• 7 
I enjoyed i t. . . . . . . . . . . . . . . . . . . . . . 3 
Other.. • • • • . • • • • • • • • • • • • • • • • . . . . • • 1 
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Question 13. 
Question 14. 
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''Have you ever seen the name Whitney Thompson on WGBH-TV, 
and if so what does he do?" 
Response Number 
No answer. • • . • • • • • • • • • • • • • • • • • • • • • 9 
No •••••••••••••••••••••••••••••••• 171 
Yes •••••• •••••••••••• ••••••••••••• 12 
He is a producer ••••••••••••••.•. , 0 
He is a director •••••••••••••••••• 2 
He is a producer-director ••••••••• 0 
He is connected with the music 
programs.......................... 4 
Other... . • • • • • • • • • • • • • . • • • • • • . • . . . 1 
"Have you ever seen the name Lewis Barlow on WGBH-TV, 
and if so what does he do?" 
Response Number 
No answer • ••• , • • • • • • • • • • • • • • • .. • • • • 8 
No • ••••••••••••••••••••••••••••••• 150 
Yes. • • • • • • • • • • • • • • • • • • • • • • • • • . • • • • 28 
He is a producer •••••••••••••.•.•. 3 
He is a director ••••••.••••••••••• 5 
He is a producer-director ••••••••• 0 
Other ••••••••••••••••••••••••••••• 5 
"Do you happen to know how the station is financed?" 
(Several respondents listed more than one source of income. 
Response Number 
No answer • •••••••••••••••••••••••• 
No. , •• , ••••••••••••••••••••••••••• 
Knew the exact response ••••••••••• 
Through public donations •••••••••• 
F i 1 enes ••••••••••••••••••••••••••• 
Schools ••••••••••••••••••••••••••• 
Lowell 
Lowell 
Institute ••••••••.•••••••.• 
Institute Cooperative Broad-
22 
62 
4 
38 
45 
21 
28 
casting Counci 1 •••••••• ••••••••••• 22 
Boston 
Boston 
Boston 
Globe ••••••••••••••••.••••• 
Record ••• •.•.•••••••••.••.. 
American ••• •••••••••••••••• 
Boston Advertiser •.••••••.•.•.••.• 
Ralph Lowell •••••••••••••.•••..•.. 
Grants from industry •••••••.•.••.• 
Harvard ••••••••••••.••••..•.••.••• 
Massachusetts Institute of 
8 
5 
4 
0 
5 
7 
4 
Technology ••••••••••••••••••.•.••. 3 
Question 14. 
Question 15. 
(Continued) 
Through foundations •••••••• . . . . . . . 
Subscription •••••••••••••••••••••• 
Through the program schedule •••••• 
Advertising ••••••••••••••••••••••• 
Other ••••••••.•••••••••••••••••••• 
Age of the respondents 
3 
3 
2 
1 
7 
Age Number 
No answer •• •••••• , •••• , ••••••••• , •• 16 
Would not reveal, ••.••.•••••.•.•••• 9 
Under 18 •••• ,, ••••••••••••••••••••• 6 
18-25 ••••••.••••••••••••••••••••••• 10 
26-35 .•.......•. ..•............... . 30 
36-45 ....•......•.....•............ 37 
46-55 ... ..•.......•..•............. 44 
56-65 . ..........•........•......... 30 
66-up 
Education of the respondent 
Education Number 
No answer • • , •••••••• , • , •• , ••••••••• 18 
Would not reveal ••••••••••••••••••• 
Grade school or 1 ess .. ............ . 
1 
5 
Some high schoo1 ••••••••.••..•••••• 15 
High school graduate •••••••••••.••• 58 
Some college •••••••••••••••••.•••.• 7 
College graduate (B.A. or B.S.) •••• 46 
Advanced college 
Technical 
degree •••••••••••• 32 
schoo 1 ••••••••••••.•••••• 1 
Business schoo1 •••••••.•••.•..••.•• 10 
Other •••.••••••••••••••••.•••.•.••• 6 
Occupations of the Respondents 
Occupation Number 
No answer ••• ••••••••••••••••••••••• 13 
Student •••••••••••••.••••.••••••••• 14 
Professiona1 •••••••••••••••••••.••• 49 
Teacher ••••••••••••••••••••••.••••• 19 
Clerk-secretarial • ." •••••••••••••••• 17 
Sales work ••••••••••••••••••••••••• 11 
Laborer • ••••••••••••••••••••••••••• 23 
Business management •••••••••••.•.•• l4 
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Question 15. (Continued) 
Houset~i fe •••••••••••••••••••••••••• 23 
Retired ...••.•..••..••••••••.•.•••• 4 
Other •••••••••••••••••••••••••••••• 12 
Income level of the respondents 
Response Number 
No answer •••••••••••••••••••••.••.• 25 
Would not revea1 •••••••••••••••••.• 24 
Under $4,000 •••••••••••••••• *••••••10 
$4,000-$6,999 •••••••••••••.••.••••• 68 
$7,000-$9,999 ••••••••••••••.••••••• 30 
$10,000-$15,999 •••••••.•••••••••••• 22 
$16,000-up ••••••••••••••••••••••••• 4 
Student, no income ••••••••••••••••• 12 
Did not know income ••••••••.••••••• 3 
Other •••••••••••••••••••••••••••••• 1 
Question 16. "Have you any suggestions for the stations programming 
or general operations?" 
Response Number 
No answer • ••••••••••••••••••••••••• 1 6 
No suggestions •••••••••••••••••••• 120 
Offered a suggestion or complaint. 63 
(A complete listing of each suggestion 
and complaint appears in Chapter VII.) 
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